Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

EFaEte2a) . (4)%63#H (2022) : 1-31
https.//d01.org/10.30180/CS.202301_(63).0002

ALARAE AR - PR L S22 AT 36

BN i - SAEE - A BRI

VP - SRR
(Prof. Cynthia Stohl)

[RABBLERHENBAEEHRGIFL - — LS FAZRGERE
BREP MR RS ETHRE G H R — BRI S
JAF AR M ALY AT o

FVELE - RARET > I O ER B A A R BT B R R
(ICA) BT LT o DFIT BLHR - A AR - RS8035 - ekl Bl B R A 4% - 49
4% > SEREATHE) o EE : cstohl@comm.ucsb.edu

TETIG » 0 48 I8 37 R B BT IO R 1 A8 N o ISR BLIR - {5 EL BRL{EER
Al (ICTs) FoAt e 5578 ~ TR A SE BLBUA 25 8) ~ ARARMEEHRE - b AN SR R A Y
B 49 o TR wziyi27 @u.nus.edu

IARTT > 7 00035 e v P T A B e AR B 5 B o IS s 4 R 3 il e
BBz o WFRBLER - {5 B B RR R - B BLAL 808 - AL B A5 E) - 5E
W~ 2ERFE 5 o BH ¢ jacklqiu@gmail.com



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

Communication and Society, 63 (2023), 1-31

Organizational Communication, Globalization,
and Scholarly Communities

Discussants: Cynthia STOHL, Ziyi WANG, Jack Linchuan QIU

Abstract

This dialogue features Professor Cynthia Stohl, a distinguished scholar in
organizational communication. Professor Stohl reflects on her academic journey
into communication studies. Since her early study of a day care center, she
explores the phenomenon of organizing beyond interorganizational networks and
cross-cultural perspectives to studying globalization dynamics and emerging
technology. Professor Stohl discusses her numerous works since 1981 that have
enjoyed much academic influence, including works on memorable messages, the
networks of terror and human rights networks, disciplining organizational
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communication, bona fide groups, et cetera. She sheds light on her views on
future directions of organizational communication, especially how we understand
organizations, corporate social responsibility, and the influence of new
communication technology. As a former president of ICA, Professor Stohl
recalls her experiences and priorities in the leadership position, including the
ICA affiliate journals initiative. Lastly, she gives valuable advice to young
scholars on how to carry out intercultural, interdisciplinary and intersectoral
collaboration.

Citation of this article: Stohl, C., Wang, Z., & Qiu, J. L. (2023).
Organizational communication, globalization, and scholarly communities.
Communication and Society, 63, 1-31.
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Academic Dialogue with Cynthia Stohl

Organizational Communication, Globalization, and

Scholarly Communities

CS: Cynthia STOHL
JQ: Jack Linchuan QIU

ZW: Ziyi WANG

JQ:

CS:

How did you start your journey in communication studies? Why
have you chosen to become an organizational communication
scholar, working on issues of globalization, collective action, and
networks both digital and traditional?

Well, I did not choose to do it in the sense of having had a plan. I very
much enjoy doing research and appreciate where my career in the field
of communication has taken me, but I never would have predicted
it. In college I was an English literature and elementary education
major — becoming a public school teacher was expected for so many
women in my generation — especially those of us whose parents or
grandparents were immigrants and never went to college. As a result,
after graduating from college I became a fifth-grade school teacher
while my husband went on and got a Ph.D. (to his credit he had
encouraged me to do the same thing at that time but I didn’t really
know what I wanted to study). I enjoyed teaching young children, yet
when I was pregnant with our second child, I found myself looking
enviously at his professional life, and decided I was ready to expand
my horizons and pursue grad school to concentrate on the social issues
and ideas that I found so important as a teacher.

Initially I thought about going into sociology because I was
interested in schools and institutional structures and how they more
often constrained rather than facilitated children’s development
and teacher effectiveness. I wanted to know how could we enact
organizational and social change? I also thought about going into
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psychology because my experiences with the students’ families were
so unlike the ones I grew up with. They filled me with questions
about socialization, culture, and the development of competence. But
then after doing some preliminary research, I discovered the field of
communication and the Department of Communication at Purdue.
The courses in rhetoric, political, interpersonal, and organizational
communication all related to my interests in structure, culture, and
human efficacy, addressing questions related to how can social change
happen and how institutions may enable positive human development.
A communication perspective enhanced my already critical political
predilections, emphasizing the importance of dialogue, messages,
interpretation, networks, and collective action . Not surprisingly my first
book (1995, which amazingly is still in print), is titled Organizational
communication: Connectedness in action.

In my dissertation, strongly influenced by Piaget, Durkheim,
Dell Hymes and the works of network scholars, like Mark Granovetter
and Peter Monge I focused on young children’s development of
communicative competence in day care centers. Specifically, I studied
children of lower socioeconomic status who lived in single-parent
households, exploring whether family network configurations (both
interpersonal and organizational) affected children’s communicative
development. Counter-intuitively I found that children who were
enmeshed in highly dense and supportive networks (where family
members, friends, and teachers knew each other and were in frequent
communication outside the daycare center) were less competent
communicatively than those who had fairly disconnected networks.
In dense networks, these very young children had less incentive
to articulate their needs at the daycare center. For example, if they
were allergic to or fearful of something that knowledge was already
shared across the network, whereas the child whose family network
did not overlap with the schools had to communicate directly
with the teachers — and that was developmentally advantageous.
What was clear was that network configurations both inside and
outside the daycare affected organizational behavior and individual
development in ways that were not accounted for if we looked only at
intraorganizational or familial networks — that was the predominant
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approach in organizational and network communication studies at the
time, embodied in what we now refer to as the “container metaphor.”

To pursue these network ideas further I traveled to New Zealand
where I studied quality circles, Japanese inspired voluntary groups
touted to not only enhance quality control in manufacturing but
encourage employee development and workplace democracy. Although
the research context changed, from a Midwestern American day care
center to a multinational tire manufacturing plant (using Japanese
management techniques with a New Zealand and Pacific islander
workforce, owned and managed by an American company), moving
from preschool kids to union workers, the same network phenomena
were apparent. The significance of internal and external network
connectivity on worker’s competencies and managerial attitudes and
assessment permeated the findings. But what also emerged from
my year in the rubber factory was the importance of the tensions
associated with emerging global connectedness across organizational
sectors that appeared in the relational data, the production outcomes,
worker surveys, and the interviews. I needed a theoretical framework
beyond networks to explain the phenomena.

That was 1983. If you look at our field back then, we were
writing about cross-cultural perspectives in organizations, but we were
not focusing on the emerging processes of global organizing that were
rapidly changing the organizational landscape. Yet the tire factory
was immersed in rapid change, technologically, economically, and
politically, all shaping and being shaped by communication. In 1990
I gave an address titled Expanding the organizational horizon: 1GOs
(International governmental organizations), INGOs (International
nongovernmental organizations), and BINGOs (business International
nongovernmental organizations). My arguments related to the
importance of organizational scholars taking on a global not just an
international perspective, exploring all types of organizing, not just
corporate communication. I had already made similar arguments in
the context of schools and children, publishing an article in Peace and
change (1984). The paper “Political economy and the palate: Teaching
political economy to elementary school children” detailed a project
I did as an elementary school teacher focusing on facilitating an
appreciation and development of a global perspective.
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JQ: Could you tell us about your most impactful works: impact
measured by citations, or influence on policymaking, or any other
indicator? How did you come up with the ideas? Why are they
influential?

CS: I am not a great fan of all these impact metrics. H-index or citation
measures are useful and of course, one is always proud of research
awards and recognition from our peers. But for me, the hard metrics
are not where we can always find the answer as to whether people
find your work interesting and provocative or helps them generate
new ideas. For example, the chapters I have written with Shiv Ganesh
on globalization in international handbooks have generated many
(and possibly more) intriguing and productive discussions than our
globalization journal articles, although the articles have stronger
citation metrics. One simple way I view impact is the emails I get
from people I do not know who read my work in their grad seminar
or heard a conference presentation wanting to discuss my work. Grad
students are often afraid to send emails to scholars or approach them
at conferences, but from a scholarly perspective that is often the best
affirmation and the most indicative of the impact we are having.

As for specific impactful pieces, in 1981, Mark Knapp, Kathleen
Reardon and I published an article in the Journal of Communication
on the memorable messages people recall that have had a strong
influence on their lives. In 1986, I wrote a follow-up article on
employees’ memorable messages related to organizational socialization
and culture. Since then, the concept has taken on a life of its own...
with more than 250 articles covering memorable messages in health,
sports, interpersonal, political, organizational, intercultural, and media
communication. Right now I have a former graduate student from
UCSB many years ago, who has invited me to work on a series of
articles related to memorable messages in the context of students of
color in the emerging global university. We just had an article published
in the Annals of the International Communication Association and |
know of several other memorable message pieces that have just come
out in other contexts. The same is true of my work on bona fide groups.
Those ideas published in the early 1990’s continue to generate studies
across family, organizational, interpersonal, health, media, political and
sports communication, I think scholarly impact is seen in something
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JQ:

CS:

ZW:

you write early on that takes on all kinds of unexpected frames, like a
prism that reflects the issues of the time.

By prism you mean something more unpredictable than the
metrics, and more colorful than you can imagine yourself, right?

Yes, exactly. It’s the same with the work that Michael Stohl and 1
did in terms of networks of terror and human rights networks. We
saw these as theoretical papers, reconceptualizing various network
concepts in new contexts. But these pieces seem to continue to
resonate in terms of the practical implications of our theories and
the contributions social science can make. The impact went beyond
contemporary concerns about terrorism, human rights, and networks,
but addressed our internal concerns in the academy, and how we can
make our theories relevant.

An article I did with Dennis Mumby in Management Communication
Quarterly in 1996 “Disciplining organizational communication” has also
garnered a lot of attention. This piece was controversial from the very start
and has most recently been critiqued for not addressing organizational
communication from a diversity of global perspectives. Rereading it
twenty-six years later I think that is a legitimate concern, and I would
certainly write a different article today, but at least it continues to play
a serious role in the evolution of our thinking about what the field of
organizational communication is and what it could be.

Finally, there is my work on collective action, globalization, and
emerging technologies. The ideas Bruce Bimber, Andrew Flanagin, and
I presented in our 2012 book and the many empirical articles and book
chapters I have written with Shiv Ganesh have influenced how we think
about digital ubiquity, collective action, participation, and networks
— these pieces have not only upended core assumptions about jobs,
employees, and organizational membership, but are also linked to key
organizing dimensions of organizational form, coordination, control,
communication, and in-group and interorganizational linkages.

Thank you Professor Stohl. How do you see the research landscape
of organizational communication nowadays? What are the most
compelling and promising issues?
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CS:

I find that one of the most exciting aspects of organizational
communication today is the compelling notion that we no longer focus
on formal organizations, but rather on the phenomenon of organizing.
I think organizing practices in the digitally ubiquitous era demands we
study new hybrid forms as well as formlessness, that is, unanticipated
interactional structures that are fluid, cross-sectoral, often ephemeral,
and short-lived. Of course, this doesn’t mean that there will be an
inexorable replacement or elimination of the study of traditional
or network forms of organizing. But rather, as organizational
communication scholars grapple with contemporary issues, our ideas
related to organizational structures and stakeholders will become more
expansive. I imagine fewer organizational communication studies
that operate within the familiar western/nonwestern organization
dichotomy, but a greater number of studies that simultaneously explore
cultural, civil, and economic systems as collaborative emergent forms
of organizing serving a multitude of stakeholders within a globalized
context. Some of the recent communication work on COVID embraces
this approach.

The new forms of organizing that transcend traditional sectoral
distinctions also suggests to me that there will be a greater emphasis
on Corporate Social Responsibility (CSR) and larger questions
associated with the role of organizations in solving the devastating
health, environmental, and social problems we face across the planet.
In our field, the social responsibility of organizations has typically
been situated within a voluntary corporate framework. I think a
promising area for communication research will involve exploration
of the development and role of legislation and other mandatory
regulations across economic systems as our scholarship more fully
engages in questions related to fundamental assumptions of the
role of organizing in society. By that I mean how formal, grassroot,
institutional and interpersonal communication collectively address
the pressing problems we face today across the ever blurring cultural,
regional, and sectoral boundaries.

Underlying these changes, I believe is the rapid digitization

of human behavior enabled by technological and socio-political
transformations. Digital communication has brought about a seismic
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ZW:

CS:

shift in people’s and organization’s ability to see and be seen. Whereas
most communication theory over the last century is grounded in
conditions where communication makes the invisible visible, today
the default state has shifted from being invisible to being visible —
hence communication is not necessarily about making ourselves
and organizational behavior more transparent, or at least visible, but
rather to manage the level of visibility that is already present through
digital traces. I am privileged to be part of an international network
of scholars including Mikkel Flyverbom, Claartje ter Hoven, Jeff
Teem. Paul Leonardi, and Shiv Ganesh who are grappling with the
implications of this changing default and I see future scholarship
exploring the ways increased visibility is not only enabling
information exchange but contributing to social inequities and power
imbalances among individuals, groups and institutions.

You also took a critical approach to organizational study, e.g.,
your collaborations with Sotirin and Mumby on absence and
control, showing that discourse and power are interdependent.
As Taylorism spreads around the world, its discourse of scientific
management has also diffused widely, among corporations, even
societies. How do you see this phenomenon?

Institutional theory addresses mechanisms of convergence, focusing
on the mechanisms through which global organizations become more
and more similar in terms of structure and processes. And indeed, over
time neoliberal discourses of efficiency, deregulation, privatization,
and the benefits of a market-driven economy have dominated global
business discourse and media portrayals of contemporary organizing.
But embedded in debates and activities regarding the regulation of
gig work and organizational transparency for example, as well as the
various sustainability discourses being enacted, are challenges to the
emphasis on efficiency and technical rationality and countered through
new forms of collective action. I am not espousing that we all need to
be critical theorists or activists but certainly, we, as communication
scholars, need to take a critical stance, creating new spaces for
alternative and previously ignored voices to be heard and empowered.
We can do that through our research practices, our teaching, our public
outreach, and our service to our communities.
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ZW: You have demonstrated strong parallels between the growth of

CS:

JQ:

CS:

the global human rights regime and the burgeoning interest in
CSR (Corporate Social Responsibility). Do you think the business
risk frame will overpower CSR considerations? Under what
circumstances can CSR maintain its essential place in corporate
globalization?

I wish I could give an easy answer to that. The international visioning
of human rights is a place for us to look when we are thinking about
CSR. Otherwise, there is an irreconcilable clash between the idea
of CSR as encouraging organizations to voluntarily make positive
impacts on society (CSR makes business good) and the business
frame which focuses on CSR as a means to improve the profitability
of an organization (CSR is good for business). For CSR to become
an integral part of all corporate activity (from board room decisions
to employer/employee and community relations) and not just an
add-on that can easily disappear, my work and that of many other
scholars suggests CSR discourse needs to embody and invoke the
specific rights and values (individual freedoms such as freedom of
speech, freedom of association and equal pay for equal work and
collective freedoms such as the freedom to live in a safe and healthful
environment) enshrined and articulated in the Universal Declaration
of Human Rights and other global agreements. Making fundamental
human rights the foundation upon which corporations are built entails
a shift from a conception of CSR as voluntary and philanthropic to a
conception of CSR as basic rights and justice-based; only then will
CSR maintain its essential place in corporate globalization.

As Past President of ICA, you have done more than most colleagues
in shaping the broad field of communication studies in recent years.
What were your priorities when you were ICA President? How did
you arrive at those priorities? Any obstacles or pushbacks? How
did you overcome them?

I will say that those five years of being on the ICA Executive
Committee working with such extraordinary colleagues were fantastic.
I never imagined it would be as fulfilling, as interesting, and as much
fun as it was. My presidential campaign statement contained phrases
like “building community, enhancing participation, global connectivity

~ommunication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press

25



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptis y (2023). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

Communication and Society, 63 (2023)

and international partnerships”. Those remained my priorities
throughout my tenure. How did I arrive at those priorities? Clearly
from my own research and values but also, they came out of one of
my earliest experiences as the student member on the ICA board in
1980. It was the meeting where the board was deciding where the
next 5 ICA conferences would be. At that time ICA chose a non-US
city every fifth year. We were in Acapulco Mexico in 1980 and now
we were planning the international conference in the Pacific region
for 1985. People proposed many locations including Japan, Mainland
China, and Hong Kong. And then Hawaii came up. Hawaii is a set of
lovely islands in the Pacific Ocean. But I gave an impassioned speech
for why the conference should not be in Hawaii. Everybody around
the table nodded as I made my point including the most basic —
Hawaii is part of the United States! If ICA wants to be an international
organization, not an American organization with some international
members, [ argued, we need to increase the frequency of our
international conference sites not decrease them. My abject failure to
convince the board was in my head when I was running for President.
(Editors’ note: ICA 1985 finally went to Hawaii.)

By 2010, when I ran for President ICA was a very different
organization. We had many more international members and we
regularly had our conference in non-US venues. But we still only
published in English, we made no accommodations for our non-native
English language participants at our conferences, we were highly
inflexible when it came to “rules,” our committees did not reflect our
global community, nor did the ICA fellows, amongst other things. And
so building our global community became my priority and the theme
of the conference I organized in Phoenix. And to be sure, globalizing
our community was not just about increasing the number of members
representing a large number of countries. A global academic
community is one where different groups with different experiences,
ways of doing, and interests come together to learn about, from and
with others. We needed to do a better job reflecting our values and our
commitment to globalization.

Access and opportunity to present ideas reflecting voices
that were typically absent from ICA was a fundamental issue of
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community that I along with the rest of the executive board wanted
to address. And this idea morphed into several initiatives, including
the ICA-affiliated journal program and extended sessions at our
conferences where we could not only learn from our colleagues but
learn with them in new formats that would enable multiple voices
being shared in multiple ways. The Phoenix conference was the first
to enable divisions to have slots up to 2.5 hours, enabling conference
session to move beyond the typical four or five paper/respondent
model. There were many pragmatic obstacles and pushback from those
who didn’t want change and some divisions were not very responsive
at first (they were concerned that they were losing conference
slots). But the priority was to give every division the opportunity
for members to exchange ideas and expertise in less constrained
manner, and provide more opportunities for new and experienced ICA
members to come together to work collaboratively, to enable papers
to be presented in two languages, engage non-Western centric modes
of scholarship presentation, and involve the larger community in new
ways. This structural change has now become a natural part of ICA
conferencing, and many divisions have created new traditions for these
extended sessions. Our colleagues have used these sessions in exciting
and innovative ways that far surpass the original vision of enhancing
community.

How would you recall the origin of Communication and Society
(C&S) being one of the first non-English ICA affiliate journals?
Could you tell us how you convinced ICA to embark on this
new initiative? What is your vision for ICA affiliated journals to
achieve in the future? What should they strive for collectively, to
achieve some tangible change in, for instance, 10 or 20 years?

Well, Jack, you were a big part of that, because you first came to me
and inquired whether C&S could become an official ICA journal.
There were a lot of reasons why that would be difficult (including
financial and staffing issues amongst others) but I did not want to
just say no, it was such an exciting and important idea. Having high-
quality publications associated with ICA that were non-English based
was exactly the type of thing I had envisioned when I set out my
priorities. So I said maybe and we planned a meeting in Hong Kong
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with the C&S editors and a few members the ICA Executive Board.
And that meeting was extremely productive. We discussed several
options and the idea of non-English language journals that had the
imprimatur of ICA but not be an official journal (we didn’t have a title
for it then) emerged.

I went back to ICA headquarters and talked with the executive
director, Michael Haley, the executive board members and the
publication’s committee. We realized this was a far more complex
undertaking than it seemed at first. So we expanded the conversation
by pulling in anybody in and outside ICA whom we thought would
give us insight into the financial aspects of publishing, the editorial
constraints, the expectations we would have for such a journal, etc.
We eventually formed an “affiliate journal committee” to develop a
detailed statement of goals for the program, a set of standards for such
a journal, an application procedure, an evaluation template for both
the applications and each year after it was accepted, and a strategic
plan for building the program. We made the conditions for being
accepted as an ICA affiliates journal quite rigorous, in terms of peer
review, rejection rates, institutional support, regional prestige, journal
rankings, number of published issues per year, etc. and developed a set
of standards that the journal had to meet to continue in the program. If
you remember, Jack, we talked about the C&S editorial board and that
we needed reviewers from other countries, not only China but the rest
of the world. We wanted to make sure that our affiliate journals were
of the same high quality as the official ICA journals. The committee
also decided to ask affiliate journals to have the table of contents in
English as well as in the home language, add extended abstracts in
English and have at least one English-language article published per
year so that the research published in the journal would be accessible
to ICA members.

Once we got the affiliate journal program approved for a trial
period of five years we put out a call for affiliate journal proposals. We
got proposals from C&S and Studies in Communication and Media,
and a few others. The committee evaluated all the proposals and
were very pleased that these two high-quality journals published in
German and Mandarin were our first affiliate journals. We had many
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members from these regions and they were doing outstanding work in
their own languages that had heretofore not been accessible to most
ICA members. The French communication association also expressed
interest, and three years after the program began the Revue Francgaise
des Sciences de I’Information et de la Communication became an
affiliate journal. And just last year we added a Spanish language
affiliate journal Cuadernos.info. I look forward to seeing what the next
journal to join us will be.

You ask about my vision for the future. First, let me say that I am
excited to see what the Affiliate Journal committee and the new chair
bring forward. I know the editors have lots of interesting ideas on
how to expand and enrich the program. Clearly though, we have more
work to do in terms of making ICA members aware of the journals.
The annual reports say readership and submissions have increased
but we do need to do better. Conference sessions with top papers
from the journals, ICA newsletter stories, utilizing social media etc.
are just a few of the ways we can make ICA members become more
aware of the journals. I look forward to reading the forthcoming joint
special issue on COVID, we will be sure to advertise the issue to all
our members on the ICA website, etc. And I would love to see more
collective efforts among the affiliate journals whether it be special
issues or conference activities. And ICA journals also could be doing
more with the affiliate journals. For example, Annals of the ICA could
certainly collaborate with affiliate journals on developing specific
themes from a global perspective. I have been so impressed with the
competence and commitment of the editors of the affiliate journals. I
think we are at the cusp of some very exciting initiatives.

ZW: 1 ask this question on the behalf of young scholars and graduate

CS:

students reading C&S: how should we collaborate across cultural
boundaries? What are the key elements that contribute to
productive scholarly collaboration among team members from
different countries, different disciplines (e.g., engineering, data
sciences), and different sectors (e.g., civil society organizations, for-
profit corporations)?

There are so many ways to talk about this. Let me try to give a
simple straightforward answer: Be ALIRT. First is A — Associate. It is
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important for young scholars to associate with other new or experienced
scholars across borders. When you go to conferences, do not always
go to your specialties but go and associate with other groups. The
second thing is L — Listen. This is hard when you are in a new and
confusing environment. But when you are in a new environment,
comprised of scholars from different countries, listen in a way that is
not passive — You could raise questions like: why do you make that
assumption? What do you mean by this or that? Collaboration needs to
be based on understanding. And when your collaborators come from
non-academic sectors of society this is particularly important. The
third thing is I — Immerse yourself in the literature from the locations
of your future collaborators. Global scholarship takes on different and
unfamiliar theoretical and methodological approaches, individuals
may have different understandings of what counts as data and how you
collect data. Human subjects’ approval is very different across national
boundaries as are the expectations and concerns of study participants.
So immersing yourself in the research enterprise of others is very
important. A lot of collaborations do not go anywhere because of
basic misunderstandings. The fourth thing is R — Reading. It is always
important when you are doing an international collaboration to read
the journals that your colleagues are publishing in, familiarize yourself
with the nonacademic publications from an NGO you are working
with, read the newspapers from the places where the collaboration is
happening, And finally T — Talk. 1 think that those of us whose first
language is not English often let the “native speaker take the lead in
discussions despite the contributions that each of us could make”. You
want to make sure that your position and your ideas are heard. Beyond
all this, have fun, enjoy getting to know your colleagues, share your
culture and your ideas. I must say that some of my closest friendships
developed from global collaborations. We are so incredibly lucky
to be in the field of communication, especially at this time of global
upheaval and increased connectedness. Our field embodies the future,
and it is up to junior colleagues to shape where we go.

JQ & ZW: Thank you very much!
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Selected Works by Cynthia Stohl

Please refer to the end of the Chinese version of the dialogue for
Cynthia Stohl’s selected works.
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