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Special Issue Articles

Trends Creators and Discoverers in Online
Political Discussion: A Study Based on
the Golden and LIHKG Forums in Hong Kong

Zhi-Jin ZHONG, Jin-Lian ZHOU

Abstract

Based on the theory of social roles, this paper claims that users in online
forums can be divided into various categories according to the characteristics of
their posting behaviors and the interaction network structures of their replies.
Utilizing online discussions in the LIHKG and Golden forum during the 2019
Anti-extradition Bill movement in Hong Kong, this study uses the volumes of
popular posts that users have created and discovered as indicators to group
users into categories. Specifically, users within the two online forums are
divided into four categories: (1) the popular topics/trends creators, (2) the
popular topics/trends discoverers, (3) the super users (who are both popular
topics creators and discoverers), and (4) other common users. Creators,
discoverers, and super users are all found to play the role of current leader in
online political discussion. Although their proportion was low (1% in Golden,
0.1% in LIHKG), they have contributed high percentages of popular topics in
the forums (12.67% in Golden, 31.84% in LIHKG); this finding suggests that
the influence of internet users is uneven. Compared with common users, current

Zhi-Jin ZHONG (Professor). School of Communication and Design, Sun Yat-Sen
University, China. Research interests: political communication, new media.
Jin-Lian ZHOU (PhD Candidate). School of Communication and Design, Sun Yat-
Sen University, China. Research interests: political communication, computational
communication.
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leaders posted and replied to topics more frequently, and the trends discoverers
stirred up heated topics by repeated participation in discussion. Current leaders
are also located in the central position of the forum interaction network, with
higher connectivity, centrality, and reciprocity. Moreover, the interaction among
current leaders presents a “Richmen’s Club” phenomenon (which is more
obvious in the Golden forum), meaning that current leaders are more likely to
interact with each other rather than communicating with common users. By
comparing the different interaction networks of the two forums, this study finds
that there is a clustering pattern in the Golden forum, while the LIHKG forum
shows decentralized features. The comparison between Golden and LIHKG
forums also shows that the Golden forum has evolved into a territory for a
minority of users, who can lead the trends of online public discussion through
creating and discovering popular topics. In contrast, the LIHKG forum presents
as a wild environment where users are more active, the topics are more
focused, and the discursive opportunities among users are more dispersed.

Keywords: social roles, public discussion, LIHKG forum, Golden forum
Citation of this article: Zhong, Z.-J., & Zhou, J.-L. (2022). Trends creators

and discoverers in online political discussion: A study based on the Golden and
LIHKG forums in Hong Kong. Communication and Society, 59, 47-79.
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5

B 3 I AR R 00 3 K > AR BRI 2 R BUA B
SHBGEAE R RO — - il i MfE - Twitter -
Facebook % 4122 it H 75 88 & S 4% FBUA R EEF 6 > BN &
B 4 2 A5 ] LA AR [ 75 F R 32 | (electronic democracy) ) i A /£y £
B 1 1) 24 B (Papacharissi, 2004) o SZRFELEEE & > B AT & 10 Bk
PE ~ 25 VR A5 R A s e A i A R B A A i A JRGE S Al R
GRS B R R 22 ] > AR E BOE S WA B & R AR
BEFETE ZAE ) (40 > Jones, 1997; Tambini, 1999) o ¥T4EAE » fE—2PI[ H
Hak - BEB ] AIEE AL g ) b A I b U 2 b 2
) P AHARE) B b AERETR S > B A BN B A A 2 I 4
HEAL Y &5 R B A T THESE 2 | (leaderless) 2 A0 B > 2 Bil {2
AR AE — 5 1Y 56 S 00 BT > 2 BLAE 27 [ 1) 60 o) 40 B ofF ol AP W 65 L.
P AL R R 4 oK B SR A o M — 2D B R A BRI AT 4 18 (Lee, So,
& Leung, 2015) o A0 > R EEEUE R H5 0 - B 48 8% B T2 HEBUA
ol w B BT AP > (H AR R A A R e - 1L
[ 6 3 | 0 A7 A T M S 95 1 45 19 % BB &R (Norris, 2001
Papacharissi, 2002) o RIE 2 A DU(E B350 48 A9 A HE - A% b5 am mh A5 98
FEAEE 56 B # & (discourse opportunity) ASF-45 Y B 5 > 25 > A
1/ T 2R ) BUR BB AR R S A R BE > EET TR
F B EEAS AN (Albrecht, 2006) © Bt » —LEESER 5T B8R BL » F7E7E DK

528 W {1 S 4R S A B O B 0 AR R o MM e] BE S 4E A
PR R AE R RS WS BUR R R E > TR BORHE ~ BUA S
AL & 9 B 55 BUA TS B b 37 8 A O (40 Bastos & Mercea, 2016;
Karlsen, 2015)

SR DL B FRRR o AR TR B HE AR L BUG R 2 B A R
WE M EMERRE S AR EERN R ER - A
BRI > FRAM B AR A ES AT R AR b IR L AR e s - B
AP R I R R T 2 AR R SR O P RS > I S B IR AR Y A
BUIG B B A% O B T RRIRAE A 0 R B A O A Bk B AR

i]l[3
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& o ELARTE - A% SO DA W A48 % v 8L 2 BF S 0 > TR DA 1 )
S RERE BRE IS« AR G R R 1 A R LA R R BT )
S AR 2 AP R AT 5 AN BB AR R A (T R 2

A b AT dOE A B — R 2 R ] 2 AR AR > DIAE
BERIWT 7T R 2 BRI sl SR (I AR 8 ) R P L5 55 2 BLH O B s
YRR > TR - BREEWE SN - 2% SO I HE 70 2 204 (] il A 2 FAM B
T > GET A 70T 2 B | g {1 AR B2 () 15 AR A€ 3 R AR LEE BOA 7w T
ARR BN T F R o U DIEBTE th B 2 R AR PS5 AL & 0
AR L BOR SR TE B o T A AL A 1R BUR BRI R R A A R R
[ PG J7 Ak S AR BOR 22 5 - B H B SRR A FE (8 - PRIt
AR SCAE B WAL G R BOR E SR BT A - SRR B BUA R A P A s
> R FAM TR A R0 A B R 2 B R I T AR B a4 o R
5 ARWTFEIAEE 1 2019 4F 7 ok 8 {91 Jol I =g i 30 - 36 B AR R AU AE AL 2
B A AN B BB AR T BOR o Fedg o BSO8R HE
AT RUE 7 A 1 AL S R - & A AR 2 5L -

SRA B A R R RE A 4R

Mg T A e

FEE 8 (social roles) A DA 2 %t Hh A 4t & BRAARANAT S S AL B 70
B B RAEEAE KRS AT E Y (Lerner, 2005) » [ 4 €/ {4
i — MR U Y A () WK > R R [R] T ST A BT ARE A AL A AR
b o TiAE I- 7€ (functionalism) [ 818G 98 3 [ 4L & g A ] > I 4L &
02 75 A R R AL & 45 b A H M AT & > W IR AT
L 0 AT R A B 43 BT 1 3 R S A B TR Y S (] A £ 4E 4T R 43 (Benamar,
Balague, & Ghassany, 2017; Linton, 1936) - H.#) 3= & (interactionism) 1Y
BN B8 2 A 0 2 AL B BB Y &5 R > BRI HE 09 A A N SCAS R
(Mead, 2015) © %5 L EMERLA - REVE (systemic) 197735 RIEE /% M4
A AL e BB HH B RS TR B AL O R A AL
A OETIRAEAL T R W AT 2y - AN IR 25 S AR G 1 0 4 B
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JrELE A ¥ FH (Benamar et al., 2017; Parsons, 1949) o £ LA [ #H%%k & 2 Bl
R 48w S v o (1 AR B G  IE SR AT A Y B — 2 1 BB 4
> BRL I W] IRp O 7 e ) A AR T B O R B 0y A 4 (Wellman &
Berkowitz, 1988) » it » A 504 B8 F 3R S Pk 09 81UBE AN 7 s B4R B
16w A ORI AETT 0T o B S B e A @R T BEAS AT S
KHHEIE > (47 5 I8 0 AF A 07 1 B AR e o ARPE A 6 3 5y
(role theory) - Biddle (2013) H #4441 & A {0 € 6 5 [ 45 € BR 55 — 1A
s AR S AT 2 R oAb > A I R R SR o A Y R
# (Gleave et al., 2009) > 7> H7 5.5 48 B A0 &5 HETERF L nT DA BHIRAM 5%
BLA o E R A B RR > RBUBERS B E 0 R BAS N - BEENAR
BT AT LR A B9 AT Sy i o HET TR A R AR R A B R YR
AER

FRA4E A €0 BRAT & 1 SR BAAR > Aboer £ (o m] LR B b 81 0 5 0E X
(formal) #1 JF 1E U (informal) § # (Golder & Donath, 2004) - 1iE 3 /Y
AR NMMARIR LS TR TR A alTE (EE - I - &
RS 5 FEIE A € )2 i AP AT S AR AL Y - & AP JRE S0 AT 24 1Y
iR o B EEALEET > BT AOBEORESE A - K2 HUE I E #E
A - 2 SEGEERER S LET AR — e -
14L& A €4 (Herrmann, Jahnke, & Loser, 2004) = 1525 i 48 5 2 ]2
PV R0 R B AT Arc ik > KRB AR - B AL A A B 2R L
i 280 3L o i JEOR[R] 00 AE 5 F0 R AR 0 3 S (R R R A B T I A
SHAMN AR BEMRI N A EE - B (lurker) ~ $HBE 2 1 EHE
(troll) ~ % L 556 BE ) 1] 22 35 i 5d s & %5 (Awan, 2007; Gleave et al., 2009;
Herring et al., 2002; Preece, Nonnecke, & Andrews, 2004) o BN 47 F AL &
WA R R E T > REABLER R 5 > AL e A R B A IR Y 5
R B A9 4> LHfE (Herrmann et al., 2004) » 425 T2 B &1L & 0
B 2wk o P2 T T BE R AT B5 0 58 BUAKCR (Strijbos, Martens, & Jochems,
2003) o {H X 411 Goffman (1958) Fir &8 7 19 - £ € 2 [ T Jag 7 e — i 5 b
PLFIHEFR|FIFEHS | > Golder £ Donath (2004) F4HHIER B 38 > 8 4 (0
W74 8 N — SE R RE Y [R] IR > L3l R 1 At A A P % 6 o E 1)
& o AR E A LEBS R RS > SR G AT DR BLS Rk A
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CRFHE FT AEE R RO A B et - R AR~ K ST K
LR S R B\ 0 R AR > AT B A e B Y A R o

Bt OB E N

TEAE G REAC > PIFL JE W AE (Lazarsfeld) 28 N\ RIGEEE T 7E L
B > AFAE 2 T DL BRI HOE A~ A2l N BUR B LY b R
e SIS SR e ) NHEE 7 5 1 2 Y8l | (opinion leader) (Lazarsfeld,
Berelson, & Gaudet, 1968) o #1 &b E# 7 & H > — SL B fil ] 5 th e
H) R A I UL AR B ) o 3B B ) R R N AL R AR R (iR
BE > 4588 > 2013) o HA > Weimann (1994) #4E &L 15 B8 AR 1L 5 T %8
R R S B AR AR R HCE BB I N R A [
7 V.44 | (online opinion leader) > HAM 7 4% 1% B 55 %) J2 A% op 373 16 R
AR A, o BRI B AN [R] A R 1 4 AR Ak A ) AR b R SE A Y B
{8 & /)y (Bamakan, Nurgaliev, & Qu, 2019) > U145 ifF 57 38 18 224 5 5 28
JIFIR P G SRR AR - &5 A UROR 0 B B a ARk S I b Y L SE A A T
Ak Al (BB~ B4 > 2011) > AWFCAR IS4 e s P s AL -
O FEOL BTN BB AL R - R QQBE Hh Y 2 S S 1 S T
a Fl o Stz BELAE B v 0 R S SR A AE A T LR (PR - BIRKFE > 2015) o
BRI Z Ah > A w6 2 W50l B e T3 R IS 2 oh > kil — Lo e 4t
LB A A ANFMEERL BN o Gl > ZEAHF R ZET) %
5L > Dubois 1 Gaffney (2014) 73 Hlk Al T #EA K BEIBRER - ARG HER
ik 3 b A 28 A A R B ) B B Y 28 014 » Himelboim 5% (2009)
BETUIRLE MG 53 K & [0 78 0 (o P 8 1 A AE S e am TE h I i [ IS A
# | (content importers) F1 [ %t 55 B FL #& | A {4 (conversation starters) o
Huffaker (2010) HBIFFE HIEE 2 AR L s 8 rhoAR Le 8 i B8 5 | 48 4= 05 [H] ok i )
i & o B R SR RE 7 > T EEmG R B B £ [ 7 0 A R E 7R 2
[ |v] 78 il 4% 2% | (reply triggers) o Chan %5 (2010) A9 5T A% IS L6 15 5 18
AT DA B RICR A T 48 v v ol A T A % e B R A B Y F R [ A2 K
WAL | (popular initiators) o B L AT DAZERT » 76 Fe 48 FamiE A
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AT A R SRS UTR B A F A a4 AR > A
BN 1) B A 3 IR AR B R TGRS SRR R O BESE 5 o 1558
W E Bk AR BEEME - WA LR U R o K i A
i R ZE > B8RP ARG B Bz i 4E R ) A KEMEE > |
W AE S B P R TR SR I A SRR o BRI ARWF S AR SR AR
UG et A RS R F R > [RIAR BRI T IR SE A2 ) D)3 e B GR
RE 2 HERE  0bMTAR 2 D s A | o BRIRAT A Bt
BghE 2 Hh > A8 S B EE RE e D AR AR B SN —
S T) > ] LSS R AT A AR PR ELRR o 4 Medo 5§ (2016) 4R I
R — SRR IR ] 2 38 45 [ 88 813K | (discoverers) » A Lb A TP L b
KU NHE > A A B8R 1 2 BLAT Sy A A 18 5 %8 432 J5L Fl] (preferential
attachment) > i /2 %5 Hi 17 28 B AR S HE40) AS AR B 30 47 > 11 42 A 58 15 K 3l
RSB - A f) 7 0 2 BRSS9 AR A A T B A — o 1) RSBl R AR
M BRI RIS BLEe T o BER I WE R AR EE B > 4% g et
BRI M AE RS BRI B B - 7 bl B D B L B E AR
W25 5 5545544 (Mariani et al., 2020) > B2 & SC I B0 47 38 40 SR 45 21
TR IR B G| A S S m a5 (Shi et al., 2019) o FEM
Bk [ o 2 | Ah > AR SO I 4 4 R B A0 E LA T s 2 SR A5 B KRR A
ol w Rr Ak 2 BT R 00 P AL 4 D D s B3 | > DR 9% AP A i 18 v 1Y
R AT 5 RN A B o

BB HERZ UES ST > 3 RBE A
SRR AR (AR BB 2 B8 B A (M 4% b aRU 8 185 B AT 2

o RS A R R R T R R E A B AL o AR E
Al 4 R BAR % B 1 2 B8 & RS B (Ridings & Gefen,
2004) > [A]REt e oy =05 8 - PRk - RO R REAEAT Ay > TEIE R
FEEE R AN B AT ~ SCRF > TR — & B9 A 522 ) (Chen & Hung,
2010; Oh, Ozkaya, & LaRose, 2014; Wasko & Faraj, 2005) - A Lt it & %8
RF o A2 NBEE S B — 0 AT AR R A 2 & e %
N G A TG B 4 F (Weimann, 1994) o BIE & V48 h AN A5 50 fin S X b A
FEAC IR R R BOBOA B R BURBLE o W] IR AR R 2 B R L
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16 HTHs (Karlsen, 2015)  Huffaker (2010) (OASBRIF 75 i — %0 > 43 b
SR AEA P o SR ARG AN [ AT A IS R A AL T R F R I
O AR o LAk > Weimann (1994) 48 i > AR SEA 5228 7 19 N 5 15
i ZARAL B BRI (0 AN CRFRELEE > DRI At A 0 B A A 5 4 B o
F ARG B o F I e T R AR A B R I R0 ) EE B (Freeman,
1978) > B FlE v BE S A AR E Z 0 & - Fl 45 B e
(Burt, 1995) » Bl 15 2 J2 {1 4 52 28 ) 19 F Z AR 2 — o Xu % (2014) ©F
FOEEBL > TEEEM A B 2012 4F Bl e O R Ao 78 B2 ALY Twitter (5 1 &
o AR LA SR 4 B 4 A HoL P (between centrality ) #5514 F P £E
AR HRe e G R IR L o £ BB W47 T > Agarwal %
(2012) FEHLA 522 7 009 At 5 A 1] 7 (7] JE At 5 288 07 958 ) S AH 58
Toe BT o AR BUAT R o 7 B[R AR AT LAAE B A R 2 T
HEAE

H AR EBGE A LA ES

BREAE A0  RT B R AR B > AR ISR AL (L I B I
B A BT R R PR s - RS ) =
(Atton, 2004; Fraser, 1990; Lee, 2015) » £ ff; 2¢ 5 sE 42 44t 7 — 1l & M
MR- 6 o B SR AL BUE 5 1) fr 47 (Baumgartner & Morris,
2010; Hwang et al., 2006) ° 7E& » 8 Lo4t e {b i 38 B A1 45 Facebook »
Twitter ~ Instagram ~ YouTube % B F 14 141 52 SRS F- 5 - AL & 08
R A ET e e AR LA R R o A AL e L IR E B B
RO A J 7 A 1) A8 B 22 W] AT - S R B M AR R 4 RAL g T T
FRAE S REE A - B A LU S RAL S ALAR T &~ B S
wi e AR 2 BROAE & 47 B 26 AH B B Y T e A 4 (Yung & Leung,
2014) o [EFHEREME - (EE LB & > [ RCETRA R ARSI
wfam RS B0y - MUILE AR - SR FEAR TN ERTH
A SE22 [H] > SR BHAG F A AR~ BIR ST 50 BR8]
SRS R T A s At v [ ORI /A H: 4830 | (insurgent public sphere) (Lee
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et al., 2015) o DL2014 4% () [ {5 48 ] € B £ B > Fu M Chan (2015) ) BF 5%
& i > 7F Facebook | B A 4 8 1) A% BUAEFw T AR EAGI
2 AR BB BT - A TR A L > T AR OB AL -
FOEA > fE BG 28 ™ B AL e B A > At e (b R B T A&
BUA B AE 8 S ST BB 0 AR (L BLSL (Lee, 2016) o SF¥F LKA &
Al A B8 01 ) 3 7 s S R A A RE B AT B A0 B 28 > BRERSC ~ ZRor %%
BB TR R 0 R AT TS A AN A E I AR ST o Wl Lee I
Leung MF 55 85 BL » 72 BORHE B AR > L0442 18 i AR R A R 1 A
A AR I U ~ A s B v e BT ) B R TR 5 T A o BRI B ]
RE B B Ath " 2 B A DE BT SR A0 S48 I B 45 00 M s T R T BE (Lee, 2015;
Leung & Lee, 2014) o Xia il Shen (2018) AR 72 [RIBE R Ay » #152 fh 4 4
Bt E ARSI IR S48 > B T AP B AR IR B M EA 2
B o Lee ~ Chan 1 Chen (2020) W)/ 52 55 81 > RO 75 &) B (1% ¥ 55 REHA
FEAZ IS A B A PR RFHL R VE T > TE AT — R LR A5 R A —
A8 0 7 0 300 B s T 40 T B A A o R R B AR BT 5 114 [
AT LB S > At g (b I A 0 B EE [R] A1 & BUIE 0 & 0 BHPUR R A
BUA L REAEE BV B - EFBEREZ oA R GBS
ENAE - B RANBUE 2R T AT 258 -

T Wb = 5 5 R 2000 4F B E - R 0 B3 A H B0 R AR 700 &
K EFBREENNGWwEZ — e S mEnmAiT i > &
S B R R B B s N BRI AL E e b — R
— FEAFE 58 an (OO A G H ) S A O R AR TR
ZE WA BB RATEE o SR I R B AR T KRB UG RS E Y
B EEt o EEBUGE W AMERBI A E R R W AMS R
[ H S ~ [ R BZecd RTAG hE s) | S Bkt T ol e s 7 E %
(9 4 4% 5 B 7E F (Lin, 2017; Shen, 2008) - 7£ 2019 4F 7 Wk & 1] @ o -
R — B R TS B o B TR AT R 2016 4F > [R]
i VELATE 35 TR SR IR UR - A = B e I 1 0 R R T [ HK G+
LR b3 R Ak Y > U AE 2019 AE B JEL D AL A ik AR R
BT © 2019 F BB S — G RHERE R~ 2 8B - 2
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KB4 & B > 49 B 51~ Facebook ~ Telegram ~ WhatsApp 45
A T YR ) v R PR AR A Bz > K 2 B3 il I At 22 i -
A REBUABUE - ETIHRE B > B 2R e E o DAt gL
B MGE R E R RS B AR TR A & > BF Tk
SRR 2 HUE R WA T AR BOA IR A A E B 2 B 2 [H R [ 45 (Ku,
2020; Lee, 2020) 7 s R B W7 (49 52 91 o 22 4 i B0 > 7R 18 i Jal
WA 55.2% % 87.4% W) Z i & RS HAE AR Fam il oEB) &l » Hrh7E
AR A R (20194F 6 1 26 H ) MEAT IR A 82 BL - A 33% M2 & 18
HUS T IE T 2 BT [ post ] ([H1M) 174 > 10.8% Zwi& 2 8L T [ i post |
(BEWG) 47 /% o BEIAEE S o W AE B ORI M EE 0 UAEE
ol A 5 [ W ) B R R B AN 7 kI A T v 18 A B i LA 2 O
T - IREEAL & A I - T H USRI BUA R R T - S TR
B S 0 i B B A N [F] A AR o FR R A o TR KA AL
& 4 ) W R A BOA SR b R AE 3 B 2 R UDAR B Y B R
FAAE — SC B W AR B sl e — D A A SR R B
A R A T R T ) BEL G AR B o DRHAS A T A R A U TH] SR
TE S AE ) R I8 10 i B B AELSIE RS 58 A R AR A A BRI 191 JRLiB 1) B
w0 T PRI — IR I e 1 A IR UM BE )RR DL BT
i~ & v 4 i BOG BEL G 0 22 80 o Sl EL > bl A TR R e R A Y R S AN
—H - BEAMAF MR ABRK R > A WA R AR ETE i 44 B% B
B R F AR AR R R A o BB AW IRl [ 24 4n
TR

WEFERE — « 5 ¥ A B i S BOR ) it A R RS B Bl 2

By R S A R R 2

WFZE M« 8 S A B M im B B AT B R R
fa] e 2

WFZE MR = « U5 G e A s B s rp - R R B B AR AT
Fo P B AR R A T 25 L 0
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A H B

A 95 40 1L A58 VS WK R 6 T 201045 1 1 F %8
10 7125 F BB AT 0 & | LSS R 3 ) 00 2 R Y 58
W 2 1 R e MR R < AR T o A A
B - AR R R A B RO - A A
B T A T R 0 o SR A R %
S S 0 ARG S A S T SR o T P
L L -

Fe— TRIEERMG ~ 1B OB SR O

o i [ BN B E N B30 i % R e N Dl o R g
(Bans g/ (R rE g/ (% R ] s B / T
LA EE AN B E A B I 758 R\ 80 [y
=R 87.38 14.06 86.58 24.67
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