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Katz’s Influence: Admiring His Academic
Contributions via Citation Analysis

Clement Y. K. SO

Abstract

This article reviews Elihu Katz’s personal life and academic achievements,
introduces his major works and research areas, and points out his contributions
and characteristics of his intellectual journey. Through citation data from
Google Scholar and Web of Science, we can find out Katz’s major works in
different time periods. Using citation data to compare the achievements of Katz
and some eminent social science scholars, we are able to know their similarities
and differences, and understand the position of Katz among this group of
founding scholars in communication studies.
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FRAR - KX #H% (Prof. Elihu Katz)

Photo credit: Annenberg School for Communication, University of Pennsylvania

b [5] B F FE T (Stuart Hall) 75 2014 4F it > 35 IRp 3009 0] T 4t 7Y
FAE PR 2B > SN HA - 7 A SCHE R Y B2 B /R 5| 3 (citation)
B9 LUK > 45 U6 B2 3 {1 §5 Everett Rogers * Michel Foucault » Jurgen
Habermas ~ Marshall McLuhan ~ Raymond Williams ~ Elihu Katz ~ Wilbur
Schramm (FESEHE > 2014) o SCEREME —BEE « [15 LA d > 554
FEHER HF R Katz— A | (F(24) o /445 Katz 774 2021 4F 12 H S
A Nt A&

AR AR ] R K (Katz) BAESF > A S0 AY T BB 54 - 23
FEAEMEZNE > 081 At A ERE B U A R 46 A TE 5 | 37 TG Bl
B T ] KRB 2 A > A SCREFTR R B -R R BOCHEERT Z iR - Rl
AR ER B R B ) R SR B R A LR AR T - SRR AT LASE 5 0
Ao GEIARA o DU E SRR B OO EORE E R A SR A Y
— A R Bl LR > 4% R 2K 35 i Google Scholar 1 Web of Science |9 5| 3C
R > B RRAE B M AAE R S R K P A AL o
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o E SRR T

Pk - K 3% (Elihu Katz) 5 1926 4E 5 F 31 H 75 35 B 41 49 1 47 4
SO R A ACBEBLR AR B SRER I R AR BT o R K EE AR IR Y FRAR
S A G IR B A8 B > (R BE BUOR AT R [R] IRF RS 57 22 B B AR BT ER - H4r
BCREZ IR > s B AR R0 ) AR o MAE 1944 4Frp BRI EAR - HEA
A e b 55 22 B (Columbia College) {5 i 2 132 » (H PR 22 i 1= 45 1 4 1
WHEERZE o 1946 FFAhE IR B LU AR BE BT > 7 1948 AR JE 1G22 BB -

Al A B2 S S 45 A A I BT A PU RE R B Y A R R B A A AR o E
IRE R R AL B2 R 1) — I B A o U R BLERR - RN R EEF AR
4 &5 5 1) Paul Lazarsfeld 1 Robert Merton o - 7% [A] IR 75 4L & 2 A1 B 19
[ HE Fi 4L €& ©F 57 J5 | (Bureau for Applied Social Research) T {E o il Fifi #¢
R AR 2L YR 1Y Leo Lowenthal » [ Lowenthal & I IE R AT £ R 2 &
(Voice of America) W72 48 B o R KA 1950 4F A L2207 > i S0
H 5 sy sk | (The Happiness Game) » [N & & T 44 5140 R &
A NHELE -

WG IRF R P 7E A A BE R B A — {1 4% TR 44K 58 % T Ruth Torgovnik >
Tt — O AR B BE R M U8 AL S A 1951 AR 451 - i
HAHMT o

RRS RO FE B BT 75 R BLIEH AL > FFRIJE Lazarsfeld
#1 Bernard Berelson )2 Hazel Gaudet 7£ 1944 4F 85 & | The People’s Choice:
How the Voter Makes up His Mind in a Presidential Campaign— 3 o & IR
(B a8 - A B AR AN RS L (atomized) B K & 52 A 58 K 1Y)
2] > Lazarsfeld A4 ) iR BB > PRBUS B S - A EEE
TEARR AR R B A B o

RO Lazarsfeld A 58 AW 7S A EHE— 25 BB 0 A > 5818 T iy 1l
5w > [ REAIAL Y 2B Rl Lazarsfeld it 1955 453 | Personal Influence:
The Part Played by People in the Flow of Mass Communication ( { \ ¥ 5%
BEY) o MR AR — (8 EE AR > TR AR ORI BN PR

236 PR > R RREBM AR FEHE -
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19544F > RKHER T TRE AL w55 5> B 2 e K2 Wit g
B Z AT A o b A 1956 4F [F] RF 48 75 75 1A 2 K £2 (Hebrew University of
Jerusalem) 19 Z& i > 7E #% Hb F Michael Gurevitch }2 Dina Goren Jit 1965 4F
BSL T [MHEAEWT 52 7 | (Communications Institute) o f17E 1960 4E4% H1 22 i1
T T LA E AL & WF5EAF | (Israel Institute of Applied Social Research) »
IR A 2 2 BRI [ RE AL &P T 9T )R J sk ar

TEZ N FFRE > R 3K B9 W 75 450 B 48 N R 52 280 4 Je 58] At A B 98
3 > PR (decision-making) B 7% 85 [m] 75 #F 40 (A K 5 1 40 2> R 1) s 22
% #Y (diffusion of influence) ° At James Coleman }z Herbert Menzel £ 11
T 5% — Tl B s AN ] Ak [ 7 5 2 B R A A > e ol 3 R A SO A A P 4
6T 5 T Y EEEEVE o 8 R TE A5 AR 1966 4T IR Y Medical Innovation:
A Diffusion Study —3 o 7E 1E At 81 5 58 #2818 5 1 R 2R [R] IR F
F¢ Ak [ #E R O\ W{e] #2249 % {E (fluoridation) » 3 Al Robert Crain
Donald Rosenthal 7 1969 45 % T The Politics of Community Conflict: The
Fluoridation Decision °

TEHRBE A T H ¥ > R RENE LS 1950 FAR R & R
NG L o S At 1o 5% S AL 3 2 1) e Fak R 4 o fth A1 Brenda Danet — g2 iF
FOEHE I LR IR I B ~ BEEOE RN B~ HrREsE el e b
AL R AE R JEAA I FE 45 52 18 1973 4F th Wit Bureaucracy and the
Public: A Reader in Official-Client Relations °

TE[7S HECFE I op > DL E B 8855 B 70 8% Oy T A e > i
JE IR E TE 1967 AF- M JR B0 K 1) % R 40 - FETEALIRTS o R KA HB B4
AN ZINER B KB GE R AE - AT LA B L Y B e o

MTE 1969 4 BEAT: > 81 3 A AR A K B AN [ D) €850 JE F AL F 5 e | F
FE LA S N AR FO A IR ARG o [R5 RO B LIRSS > {thdE 1975
A 2 3| 92 [ BBC Z AL » 5 A BBCHYIRHS - S ik 1977 4F 55 — fy # 0%
Social Research on Broadcasting: Proposals for Further Development > i
1A [6] 4F Fil George Wedell &5 3 | Broadcasting in the Third World: Promise
and Performance —3& » YEFI{E 8 R h B KA EHLIE H > Qo] 28 57 BUR
HES R0 bl A% 0 £ A AR 1S 2 o A R R B EALIE FL R IZ BBC 1Y i
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5> 1978 41 Jin M K £ (University of Southern California) ) Annenberg
School for Communication ¥4 5 T th » JA J2& 15 2% 7] IR 7w Jin K 0 4 11 2k
REATEL > TEIRTATEAZ TN B B AH0% Wit o

RRAEEDT TN R LI SE R AR AR 1 R - TR R E

FBEIIH W T 32 R AN A AT BORE - B AP B AT 2 Y 5 B o

1974 4F-Ah 1 Jay Blumler &4 | The Uses of Mass Communication: Current
Perspectives on Gratifications Research—3& o B4R A% 5 H IBTFL >
N E— 5 7E 1990 4F- 1 Tamar Liebes #§ %% | The Export of Meaning: Cross-
Cultural Readings of Dallas > 3% T M 7EH L WF 7T (reception study) 77
T AR - B NI SCAL T 55 1Y) 52 AR o] fige i <2 e B ) SR AR S 50 o

The Export of Meaning — & 35w M B > IE4E T R RAE N 2E)
VAN T BRACR |G B > B R RN RS o RK T —4F=H
Media Events: The Live Broadcasting of History ) 572 % 5 ¥ 5 & (5 5 FE
& o A3 F E A SRR BLER - U5 F1 A 35 3 Daniel Dayan ¥}
1977 4F TE R 1% 1R S 4% Anwar Sadat 577 1 HF BE S04 2 AT BATE - %5 1
BATEATAE G — M IS AE AR R E > IREHE S KB F B g i B
RS o 75 SR R Rl B % L & A i A R[] IRR BRI > R 92 [ b
0] (mediated rituals) Aol 257 » SRS B3 [EI HEHS B 0 FI 9 PEIRE -

TEHEAR 1990 44X, > K % AF B Guttman Institute (R 5 /2 [ LA 451] E
e R AR EE > R PR A AE ST 404 DA 63 N3 S A A
BURERETS - i@t Fe R TIRZ WS M TIY) - (46 The Jewishness
of Israelis: Reponses to the Guttman Report 2 Negotiating Jerusalem Wi A< o

1993 4F R SR BEBH T BN R &L > 3l HAE A A AR K B E HUR K > H
PAEE2 G H — g E) - RRZEIMA TEAY )25 KE (University
of Pennsylvania) [/ Annenberg School for Communication > ## 3/ fi# + 1%
Y Annenberg Scholars Program °

7 {1 I 30 1 K LR [ 38t — . R 3 ) R ORI 9 A i 4 A B
A A LA B A B2 K B T 4 (Gabriel Tarde) (9 348 o R XER 5
Tarde 7% 1898 4F- i &5 1) 3C % “Opinion and Conversation” » TE A T {3 4% £

% R B A Y SE AR BAE R EE YRR A AT R
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B B2 R R E A MESE o 5 X M Christopher Ali & Joohan Kim 7E 2014
A H WL T Echos of Gabriel Tarde: What We Know Better or Different 100
Years Later » P Gt e 55 T 75 A 400 £ 2% 552 (0405 2 % o 1) B SUAS [ 356 J o

201448 R R EH R AR > =3 ik P BR 2 - 2015 4R Ath i B O %
A 92,000 4% E 48 5 14 45 Ben-Gurion University of Negev Y {8 i £ % >
J% 57, T Elihu Katz Collection in Communication Studies 2018 4 » 1t J#
58 KM S 21 £ B2 » M ICA B %% 1) Stephen H. Chaffee Career
Achievement Award o XA A BEAE S — 7 EZ2EH A ZREZ0H
B HER » Mh—ESF 1A - B A 2021 4F 12 H K 95 B At AT - 4%
TEEATHFFE BT AE o

A 18] A~ =) 22 4 s 54

BT R ORI I E AR AN G o R S A AE AN [R] Iy [ 3 22 (8 0F 7T
SH YER AT A E B RCSR: o FRAM $R H FE Google Scholar il Web of Science %
W 5| SCHEdE > iz NBIEMAER  Google Scholar #T4F-'§
o B2 N > M HA S AR Bt ERE IS EE - f e
SEARFBII R EANE o GRS TR > SR R >
Hual A2 o BrsE SR A B TR RE—2 T
B R o

Web of Science ¥ JiE 52 1 K » J2& 52l & e} A A K 2 R 8 i 1
1 o BRCA — 20T L H > A% &R EAS TR R A~ s R - 1
Tl AEF - WEEESE - B - KRS » BT R i R SR
HEB o AR 2 JEJE Web of Science H A& A TG SC » FHEEWERIA
Sy o BIERHER EORAE W - EORA R A1 - i AR
HEAH Ak LR Y B2 o SR R S Horp — &b > e HEZ R
WE—FHEAmRE - EEMESRTRIEE/MAR -

RR—EEEM Y - SR SOMERE > 2 iR 1950
A E 2010 4R48 o W AMERZ 5| B EERTE - R—Ph Db E
FE NG SR BERIF R ACE > ] 43 2 VO IR HA o 25— {1 IRy B2 1950 2
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1960 4FAY > 72 IRF At A 18 B ZE I 58 R - B SR R 1955 4F i <A
ERED) » RO T AR EEN: - ZEBA RIS T —
45 (Katz, 2006; Simonson, 2006) > DA [ LA ~ 41 & 49 4% K 2 (8 4%
7T ) 2 R [l CONBR S A B IRK » Sl ok B 47 A0 B4l A\ P AN A A
e o I IRF AR A R SR AR O > b R B UR > R
#4-7>8~12~ 1720 23 % JH - 735 SOBF 50 K B2 WO AR LG B o > B R
PR A SE e FR AR TE I N BAR > el s AR OR. -

55 AW RIS 1970 4R48 » S = IR SRR o Hh—TERE A
BILLESIRA TREFHBRE ST » BIREBWNH ¥ EET5 > H
B TIAE 1973 4F i o 7ESemF U 8L T RO BREE SR L I BRI - el
S B B R o] L gt R JRE S A 0 B R o 1977 4R i B EE AT A 1Y
FEALFIBESE (#13) > B A K LAEASIRE DL R RS % BBC R L
TE > fa 2 BB A A 55 2 77 1] o 5% = JE R A B 05 B 2
70 WA MMEENE #3356 11) > Bl — M R m o B
A FOR A RE 2 A I -

55 =AW BRI AE 1990 4-4C » Rk = J7 1 A B9 AR BE R - 1k
SEH BN FBETE > EEEEE19924F MR - [ FFEA#2 - 8-
1924 - G RRFERZ BT > A SRR S EEN S EMEA
(Meyen, 2012) ° 55— J7 T /& [2] 2| DA 5 Q] & H 094k € F A 5
> R MCEEAE 1997 K 2000 4F 1 R i) i A 25 R — S0 A 75 o o g i
TEH PP R R B D S s S i Y o 55 = J 1 2 fth 3 B0 1
PR BLER > 7R MIFF SR T — 2L 303 (#1416~ 18) » SR A RE - K
T~ AW R

S5 VU BRF 12 2010 4548 > R 2RI 2 B2 1E 2 2014 48 R A B3
WA E o B T M S0 A= PERY IR AE - (588 53 B AE > BEHE R BT A TE
BRSO s S MR A B R R > R T
AR E R o R RAERIR] IR 18 3% T — S0 B L3046 5T [ 1 i
FC o PIAN#10 ~ 15~ 21~ 22~ 25 > BHUR il R 5 K R B 3% 0F 78 1) — 263k
R BIInRAT AL R 22 ~ AR R A - AR AR SE -
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1t Google Scholar 18 &5 FI| i 1t Wy & 1 A7 B < K09 &5 58 AR
FBAEGI 50K LA L1 i > BBILAT 195 T8 o 3 k) 25 5l F1 D) RE Wil 72 149 >
PR LA 1,652 o & o T R M 35 1 5 i B F ) - B (media)
(43Y%) ~ {84% (communication) (30) ~ K AR ( mass) (20) ~ FEH (television)
(19) ~ 5% (research) (17) ~ jCﬂS culture) ~ JEHL (diffusion) (14) -
i/ (uses) (12) ~ Hif (news) : Lﬂ(?ﬁ? political) (11) ~ BFE (study)

11) ~ 3 (innovation) (10) jaﬁ,(oplmon) (10) ~ 23 A (public) (10) -
#t @ (social) (10) ~ ZF {4 (events) B Y (new) (9) ~ J&& 5 (history)
8) ~ LA %1 (Israel) (8) ~ K [H (American) (7) ~ 5% A (audience) (7) ~
R (effects) (7) ~ 5% 2 (influence) (7) ~ M 5% (theory) (7) ~ 4t [&
(community) (6) ~ 3 (democracy) (6) ~ & & (information) (6) ~ 4F %
(age) (5) ~ 434 (analysis) (5) ~ %l (flow) (5) ~ Al (knowledge) (5) »
;é’ﬁﬁ%ﬁ (perspective) (5) ~ 25 (notes) (5) ~ B % (states) (5) ~ Wi 4} (two)
ﬁ%(viewing) (5) A (world) (5) ~ i /2 (gratifications) (4)
@Eﬁ (participation) (4) ~ #55{ (patterns) (4) ~ AF% (personal) (4) ~ fi {2
(role) (4) ~ #&HI (step) (4) »

PhER T 3 Rk m AN g R EE » BEMAER TESE &L
MW FE AL > AT RO R ME B AR A - AR B RS —
M > FRE T A A B - e e ) B B A > SRR
M7 2R SR [] B LR AN LR -

Fal BRI Z 5 > BUR T EMMEEEMRATRE - &&H
R IR R [ AREHE N [ ERE | > B ER TR S R R R AR H i - B2
T A ) R B — MR B > A TR TSR] TR ]~ T
M Tabe ] T30fb 155 o 2R — S B 2 1M H 45 0 HL#8 0F 5% #i g
(5 > AL FE TR THEE -~ TEEA L~ TAE )~ TR T3]
[ROR 1G> RREA EE R I - DB Fad o FERER T —
S BB ST IE H o a0 [ AR ] TONBR R B N T R ] o It
Hh s — BESEGH AR B TR PR3 DL RN 36 B Y At I S sz AR B E o DA
FEEGE ~ RE B~ RSB o

241



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2022). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

(EHFEAELT]) . (8) %59 H (2022)

Fe— 21 Google Scholar 1 55| R % bk 5| R Z 1T - LA 26 11
BT EAE o AN EA 200051 > Hem BE—EIR DL B o 5 SR
[F] £k 7E Web of Science &} AR B 5] FH & - REAMCER R KR 1%
AOER N R o TEISSE 5 ME - FJEAL T LI - HER FZ AT CE -
A3 73 M 1950 2 2010 424X o 2 B9 35 A e 1l 22 £E 1950 22 1970 4R
HR > Z AR AE 1990 2 2000 FACHRA AL o fE26 R - A 7 HEA
A NBRET R > 19THAIFN I NG AR - LA 1765 FH & o AL RX
MR A s B A - S EIRZ 195 5 A Tamar Liebes ~ Herbert
Menzel ~ James Coleman » A 2EE23 LG AVE# — WK > L H M E 18
N [R] IR ST 36t R[] RERE FOOR [R) N B AR - KR 7870 B 15 W] AR > P fE 2
IR BB A0 = IR [R5 Ao A R RE S N DR ) — R R R -

Wol XHMEE > B RRNEZ SRR —FT -
H i 48 10 35 Media Events ~ Medical Innovation ~ The Uses of Mass
Communications ~ The Exporting of Meaning #\iRZ1EH - A —LLH
1 B R WO - WA AR I SC > LEVEIRZ 51 o TESI H R Z W
TR EEAL T U0 > BUREFAR (=B o BTG SO
NGRS > ST A 2 A B ERL R R B R R - R AR I AR AR
RERS R B B AR SR o 0 SR TR SO R SR T MURAE
FREAE A SCERI R Z DR X > RO MDA R
A At g PR — B - BUR 778 M SRR R HE A\ SCELRE2 Y i
HH -

R 18RI TIEN S > A 105 TS R EFE W) > 3/AE
FE BT 3IRTEBOE MALRHIT] - BAMEIEEEETY) - T /R
R DAL 52 5 BE > 5% At e MR 2 > 1 25 M % B Al
M ZEAE I, o 22 F 1) ) Google Scholar F1 Web of Science B % > i #H
T e KGR E I A &5 R EEA— 3 > BEA ) B R R BARRAE -
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F— RAE Google Scholar il Web of Science 3 % B 5 FH 1 26 43 SCRK (74 2022 4F 1 H 4 H #i51)

TR PR

=2

SCHR

RERE

Google
Scholar
GlVitk/e 4

‘Web of Science

IR

Katz, E., & Lazarsfeld, P. F. (1955). Personal
influence: The part played by people in the flow of
mass communications. New York: Free Press.

10,536

2,947

Dayan, D., & Katz, E. (1992). Media events: The
live broadcasting of history. Cambridge, MA:
Harvard University Press.

4,064

1,213

Katz, E., Blumler, J. G., & Gurevitch, M. (1973).
Uses and gratifications research, Public Opinion
Quarterly, 37(4), 509-523.

3,650

1,350

Coleman, J. S., Katz, E., & Menzel, H. (1966).
Medical innovation: A diffusion study. Indianapolis:
Bobbs-Merrill Co.

b

3,439

1,051

Blumler, J. G., & Katz, E. (1974). The uses of
mass communications: Current perspectives on
gratifications research. Beverly Hills, CA: Sage

i

3,370

724

Katz, E., Haas, H., & Gurevitch, M. (1973). On
the use of the mass media for important things.
American Sociological Review, 38(2), 164—181.

2,676

639

Katz, E. (1957). The two-step flow of communication:
An up-to-date report on an hypothesis. Public
Opinion Quarterly, 21(1), 61-78.

2,545

673

Liebes, T., & Katz, E. (1990). The export of
meaning: Cross-cultural readings of Dallas. New
York: Oxford University Press.

2,250

556

Coleman, J., Katz, E., & Menzel, H. (1957). The
diffusion of an innovation among physicians.
Sociometry, 20(4), 253-270.

2,064

699

10

Katz, E. (1959). Mass communications research
and the study of popular culture: An editorial note
on a possible future for this journal. Departmental
Papers (Annenberg School of Communication).

1,375

11

Katz, E., & Foulkes, D. (1962). On the use of
the mass media as “escape”: Clarification of a
concept. Public Opinion Quarterly, 26(3), 377—
388.

e
1k

953

178

Katz, E., Levin, M. L., & Hamilton, H. (1963).
Traditions of research on the diffusion of innovation.
American Sociological Review, 28(2), 237-252.

879

218

Katz, E., & Wedell, G. (2013). Broadcasting in the
third world: Promise and performance. London:
Macmillan.

H

636

123
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P44 SCIR i Google Web of Science
Scholar ElVitk/e 4
ElViiRe i
14 Kim, J., Wyatt, R. O., & Katz, E. (1999). News, X 629 217

talk, opinion, participation: The part played by
conversation in deliberative democracy. Political
Communication, 16(4), 361-385.

15 Katz, E. (1987). Communications research since 3% 549 95
Lazarsfeld. Public Opinion Quarterly, 51, S25—
S45.

16 Wyatt, R. O., Katz, E., & Kim, J. (2000). Bridging X% 468 166

the spheres: Political and personal conversation in
public and private spaces. Journal of Communication,
50(1), 71-92.

17 Menzel, H., & Katz, E. (1955). Social relations (% 463 142
and innovation in the medical profession: The
epidemiology of a new drug. Public Opinion
Quarterly, 19(4), 337-352.

18 Katz, E. (1996). And deliver us from segmentation. 3C#E 441 135
Annals of the American Academy of Political and
Social Science, 546(1), 22-33.

19 Katz, E., & Liebes, T. (2007). “No more peace!”: 3(F 401 134
How disaster, terror and war have upstaged media
events. International Journal of Communication,
1, 157-166.

20 Katz, E. (1961). The social itinerary of technical E 341 84
change: Two studies on the diffusion of innovation.
Human Organization, 20(2), 70-82.

21 Liebes, T., & Katz, E. (1986). Patterns of (& 294 90
involvement in television fiction: A comparative
analysis. European Journal of Communication,
1(2), 151-171.

22 Katz, E., Adoni, H., & Parness, P. (1977). & 260 96
Remembering the news: What the picture adds to
recall. Journalism Quarterly, 54(2), 231-239.

23 Coleman, J., Menzel, H., & Katz, E. (1959). Social 3 #& 249 88
processes in physicians’ adoption of a new drug.
Journal of Chronic Diseases, 9(1), 1-19.

24 Liebes, T., Curran, J., & Katz, E. (1998). Media, - 231 219
ritual, and identity. London; New York: Routledge.
25 Katz, E. (2009). The end of television? Annals (% 217 43

of the American Academy of Political and Social
Science, 625(1), 6-18.

26 Katz, E. (1999). Theorizing diffusion: Tarde and (& 200 59
Sorokin revisited. Annals of the American Academy
244 of Political and Social Science, 566(1), 144-155.
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F T T i LA EFEAE Web of Science (195 | SCEHE - (€A EF
KRN FHVEAE S BRI A [R] o [ 32 B ) B i - B s S EERE
M mEs > AR - T e a2 BURE A ElR
PR RN - AR G B E R RS o 8
Tt 73 M5 4% DL BRI O S A G 20 R B IR 2k 23 5|
Ao Aer R ERA MR A B ER > 3R R E SR W R
g - BEISPHE  EHRERE - DHESSHEE - B ASEUR T RXRW
BRL e R .

FUARRCERNEE R ABRZ AR R o 52 i8R E
s R T 2 o HAMREZ 5 R T BAR H S0 - R - -
TSR o R — ) DASE B A > 55— 0 b WM ) 2640 B 2% > A
—BEFE H AL T I EE R o H A RRWER - LA B A
2 o BN [ FI DL A B R A — L5 SO R KRR E ARG B E sk
Hh 7 R BRI o

FISCR BRI OB o 55 — SR R B BB 20 T > 4
Communication Research ~ Journal of Communication ~ Media, Culture &
Society ~ Public Opinion Quarterly ~ Journal of Broadcasting & Electronic
Media %5 o 58 —fH AL e B ] > £ 55 American Journal of Sociology
Fl American Sociological Review ~ 5% = K /2 fa K 3 #5 09 #7 1) > ) an
Journal of Health Communication ~ Social Science Medicine % - & VU % &
TENSFHEIAT] > 6] 40 Computer in Human Behavior ~ Journal of Computer-
Mediated Communication > 55 F. 58 & 1 ¥ 0F 55 8 1] > £ 45 Marketing
Science ~ Academy of Management Journal 3T T K5 %) 73 15 A1 22 R} 48 4,
B DLARRL > 2 DU RE S B EOG AR £y & > MR R AL e S0 fil R {845
AR BN T AR R, o

1 Web of Science [ BUE 1T 5L > 40 5 FOBE R P RN 6 07 & S RE 2
# > fL¥E Lazarsfeld ~ Everett Rogers fll Wilbur Schramm > < X 7£ Web of
Science [ SCFE 8 H A 35 5 » 18 ik Rogers B 46 75 > {H Lt Lazarsfeld f
22 f&H Schramm 1Y 18 5 /32 » 5| IR B 1 - R bl k)T Bk
G o R CEMN 5 &R » 2 W Rogers 5| & »
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EZ RRMHAEVELE Web of Science 5| (% B2 AL M B K (7% 202245 1 7 4 H #51)

Personal Medical Uses of Mass Media  Export of Meaning

Influence  Innovation Communications  Events (N =311)

(N=1,144) (N=870) (N =594) (N =897)
ELRL R * ¢
CSHE s 26.6% (2)**  3.9% (8) 51.7% (1) 49.8% (1) 51.1% (1)
ENEEest| 27.1% (1) 31.6% (1) 6.4% (5) 1.1% 3.9% (8)
P g 15.6% (3)  16.4% (3) 4.9% (8) 16.8% (2) 19.3% (2)
G Gy = 13.0% 4)  3.8% (9) 4.4% (9) 10.9% (3) 4.8% (6)
DHREL 112% (5)  2.9% (10) 12.5% (2) 1.4% 5.5% (5)
P e AL 7.5% (6) 4.9% (7) 5.1% (7) 5.6% (7) 4.8% (6)
LR 6.9% (7) 9.0% (4) 10.3% (3) 1.0% 0%
AN 5.9% (8)  20.6% (2) 2.0% 0.4% 2.6% (9)
B/ T £ 2.8% 5.6% (6) 8.2% (4) 1.2% 0.6%
R 1.0% 0.1% 6.2% (6) 9.4% (4) 12.9% (3)
B
F W 547% (1) 59.4% (1) 47.3% (1) 27.4% (1) 37.9% (1)
e 4.6%(2)  102% (2) 7.2% (2) 14.9% (2) 12.2% (2)
A 3.1% (3) 3.3% (7) 6.2% (3) 6.0% (4) 1.9%
il 2.4% (6) 1.5% 5.9% (4) 2.0% 3.2% (6)
T 2.3% (7) 4.3% (4) 3.2% (5) 4.9% (5) 3.2% (6)
LS| 2.2% (9) 1.8% 3.0% (7) 7.4% (3) 8.7% (3)
JIE-DN 2.9% (5) 5.9% (3) 2.4% 2.8% (7) 4.5% (4)
T 2.3% (7) 3.7% (5) 2.7% 1.6% 3.5% (5)
ik 1.8% 2.0% (8) 3.2% (6) 0.3% 1.3%

FE o F TR 51 SO B A Z i — R > BT AR e R 100% 5 R R SR N A BUTE R PR o
Personal Influence #5| FIWIB 384T A (3.1%) (3) ° Medical Innovation % 5| ] i) £} SE k132
H AT (8.2%) (5) - 5| FAY B ZAE A TR F] (3.6%) (6) o Media Events #5 F i1 5L} S 3k
A SALBTE (7.4%) (5) FIRESE (7.4%) (5) > 951 AIE G AT Bt (4.6%) (6) FIHIREL (2.8%)
(7) » Export of Meaning ¥ 5| I ) - R SEIR A LT (8.7%) (4) -
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T T AL B AH b — L T BB E HE Web of Science & Google
Scholar i) 5| SC#3E - Robert Merton J& - & B 5 8%, R IRAEEF R4 &
FI R o DY A7 (% S 1Y B LU AH AL 5 Hr LA JE T4 - Carl Hovland -
Harold Lasswell ~ Kurt Lewin - {3l 5 1 €& 22 .0 B EL RN B4 B2 45 41
> AL I A TR B2 R KA ER TR AT © Leo Lowenthal /& K K1Y
fiEL -t 5 SCHE S Rl > 11 Schramm 4% 7% £ BLAC 3% B2 2 42 - Rogers /& )
SAt g B AR > R B R B B - MR 5] 5T
B o

TE IR v > R AL B AR ] o Ak = FoR > i 7E Web
of Science [ SCIREH PEZ ST » 5| SCHUEEPEA 5/ » 7E Google Scholar
J5THT Y 2R B SRS A Ui HOCRKEE PER I > 5l SCBEPER S T -
K i VE CNBR B2 2E) B Google Scholar 5| SC 8 L HUEAE > 20T — 8
W BERERIT o R A% LA Y 2 LI SE M PR A BE 4 AR — 17 > Tk
Lasswell P4 i/ —1f o

F = 1R W] Merton J& AAERE H R A > R SCRAA S
SCEUER AR IF H B F o Rogers B A\ 5| R Bk = > t(BERZ HEECE
114 2 1E Diffusion of Innovations 1£ £ A 2 5| i & ° Lewin 7E Web
of Science 1) 3C ik B H i A~ £ > {H H Google Scholar 5| Fl & 4% & - i
LA SE AR A R B E  SCRKBE MG RS A SRR o
Lasswell £ 5% /=1 f) Web of Science SCJEk#tH - Hovland &t & T {7 & -
1Mi Schramm B2 & 3K — 2 o Lowenthal 7E4R £ J7 AR FE AR B o
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K= —EF L EE L Web of Science fll Google Scholar Y SCE S I DL L (7% 2022 4:1 H

4 H &5
2% Webof Webof HRA JE100M8  HH B H BT RN
Science Science 100 ff Google SIHW Google Scholar 3Kk

Xk #5151 Scholar  Google

#H W Google SRk B Scholar

Hafn Scholar 518 SCRR Y
CERBH B R KRB

Robert K. 95 46,241 205 256,259 39,313  Merton, R. K. (1968). Social
Merton theory and social structure. New
York: Free Press.

Everett M. 46 2,532 107 188,657 136,318 Rogers, E. M. (1962). Diffusion

Rogers of innovations. New York: Free
Press.

Kurt 1 6,847 80 123,215 27,045  Lewin, K. (1951). Field theory in

Lewin social science: Selected theoretical
papers (Edited by Dorwin Cartwright).
New York: Harper.

Paul F. 22 4,222 67 55,875 12,848  Lazarsfeld, P. F.,, Berelson, B., &

Lazarsfeld Gaudet, H. (1948). The people’s

choice: How the voter makes up his
mind in a presidential campaign.
New York: Columbia University

Press.
Elihu 35 2,323 67 54,975 10,536  Katz, E., & Lazarsfeld, P. F.
Katz (1964). Personal influence: The

partplayed by people in the flow of
mass communications. Glencoe,
IL: Free Press.

Harold D. 134 3,600 36 42,952 7,155  Lasswell, H. D. (1948). The structure
Lasswell and function of communication
in society. In L. Bryson (Ed.),
The communication of ideas (pp.
37-51). New York: Cooper Square

Publishers.
Carl L. 12 1,994 40 35,299 10,001  Hovland, C. I, Janis, I. L., & Kelley,
Hovland H. H. (1953). Communication and

persuasion: Psychological studies of
opinion change. New Haven: Yale
University Press; London: Oxford
University Press.

‘Wilbur 18 381 42 21,186 3,943 Siebert, F. T., Peterson, T., Peterson,

Schramm T. B., & Schramm, W. (1956). Four
theories of the press. Urbana. IL:
University of Illinois Press.

Leo 18 452 8 2,167 742 Lowenthal, L. (1961). Literature,
248 Lowenthal popular culture, and society.
Englewood Cliffs, NJ: Prentice-
Hall.
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RRIEEE > (3R T BB — O 5 22 A hn K Rl 9 BE % - At 1) 224l
I BRI A E 1940 211 2020 44X > A7 /M 10 4F © RURATR % B e AR 22 IR
1) Lowenthal 1 &} Kt € 8 (1) Lazarsfeld - $ 3£ a8 B AF KR > JeBATHBOR
ZINEFRER BN BN A kR KR i SR 3R 4
IF o BREBIS - AR IR AE DL A5 02K KEBAE B 4F > R T AR
R[] 5 40 A i 7T 22 iR o Ath 3BF LA €8 5] R 3 [ BBC 1) R A I 4% AR S L AT
Bk

RIRMBEIA 2 07 HRe > 52 B A BAIE - B a0 PR 52 2R
AT L o bR A9 N R 5 A A L AR > A AR ZE W T K A
M > WIRHT T RO A A R A A% 2 M LB R o A T IR
TR Z A R D I G () F 9 o At 0L )07 8 T80 A 8 A o] e g i S 70 5%
UL WA - AR o BFR A FE MR AN
JRE PP A Rl — SR B ek > BAYR T — R EEEE R IEE -

HUOR R o % A1 B O A R A A AT T AR R
] o 91 0 1 5 ERORFF T4 1960 - AR B LG » — ELMEAT T 247 » 54 224l
B o AR 1977 FFAEHEE > 2 — MR ISR TF Rt - 55 =
JEZARYE o WNRT T R R TE R R RIS T EB R - R B E R
A H B R — MR EE o AMRMbREE S M B EE S TER -
b A B 72 B TR S AT KA /D > A O P A [ Rk AW
S ERRL A SR > B 9% 5 ik B AR ES s R (L AR L -

BF5 DU R 5 3l P o S PRI IR S R I 5 [ N DA €537 R A T O L
VE o f Al B 3 sl & A — W AR IRE ] > 2 1 b B2 A0 R (R S AT 2 > 1R
DG UM B A T S AR b B R TR B > L B N BRI
P o 7o 27 M A BRI B AT B B S BB 5 AR B R B oA )T o
TR M o T 00 3 B T TS Y BF O T R — B o AR B JRE S
12> R N g R s R At R4S 7 2E BLER R KB A A LAk B AL
B (B VE rh R B S PR S B O G B ) — 2t g
A 7 R JRE SR A R — R R A A Y
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T IR AN W] B AT OF 98 LA > & RIRILA W 2 & )85 > R
WERA 24 BEYEE AN TR SOMERSE o MR FIR > =
TR > TR A AT B SRR 2 5 IH > AR
[P R 2 2 A2 | (Meyen, 2012) o FAEAZ 4 R A4 48 1) S [5 E 5%
Sonia Livingstone (2014) @ » A N85 R KA NIk 2 2 2 Ath [ 08 fo]
I B Ji | —JEBF ST o T Livingstone B[ 52 5T A 2l [ 0 78 {r] 15 5k B 72 {1
THH | o fids R B RS TR 5 2R s B AN S Lt > B S f
B L b ) 2 R ) R o RO AR R A AR R B ] (B 2179) o
Livingstone (2008) %/~ » K % — B A&7 B 12 4 A [F] BF 7% 48 5 2 [ 1y 3
G A AL PR AR B > TE A IBOR I m AR AL

WTAE R R A R R B R T B MR A R AR R —
il 22 SCERRL SR I > A8 T ER r R fERg - B =8 E - — R ASUHE
SR SULWE I > R B AL O AR BUR B B I 0 SRR
AL BRI EEE S o el e AR HE A s =R IR > 0E AR OR R Y 38
ST > AR IR UK - FLXK > 2007) -

b B0 5 BEAS B A KRN BB » 2R 00 Skt B - {a R fE A% -
BRERAESHIY o e R AR AT E O IR ER O AR A e B > T
FERVE B CREAMTER ] > A5 BTN ) BHAASIR] A A 5 SE I > SRS
EER AN R, o BRI RS B AWiNG » (A5 1R I AR A B 2 > 5] 3¢
o HRRER LT o RORAVE S B RR 2R A SRl M 3 - SR 2 AR AR g 22
B REETBY > 2R E A AT R A E XK -

R

1 F®REET-ERHE B Annenberg School for Communication Library Archive
HRRANTNTAEN BB o ASUEF BB SO - B2 ERA]
2 % http://dla.library.upenn.edu/dla/ead/ead.html?q=elihu%20katz%20papers&
id=EAD_upenn_ann_PUACMSO01 > & Mitchell & Sloane (2022) -
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