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n and Communication, The Chinese University of Hong Kong

Communication and Society, 57 (2021), 1-27

Thirty Years of Media Effects Research

Discussants: Ran WEI, Hai LIANG

Abstract

Professor Ran Wei is an influential and productive scholar in the fields of
media effects, communication technology and society, and mobile communication.
In this dialogue, he was invited to share his research experience on media
effects and information communication technology in the past 30 years.
Professor Wei characterized himself as a “transitional scholar” who bridges
conventional and new media studies. He started with sharing how his journey
in the field of media effects expanded to new media studies, including mobile
communication and virtual reality. In response to the criticisms of media effects
research in the digital era, he suggested that social scientific researches should
go beyond personal and interpersonal levels to adopt the institutional approach
to investigate the media effects under different social contexts and cultures.
Professor Wei also emphasized the value and pitfalls of the emerging
computational methods in current media effects studies. In particular, he
introduced how to combine traditional and big data methods in his ongoing
collaborative project on Covid-19 mis/disinformation. Finally, he offered some
suggestions for submitting papers for publications in international journals and
for forging academic collaboration.

Citation of this article: Wei, R., & Liang, H. (2021). Thirty years of media
effects research. Communication and Society, 57, 1-217.

Ran WEI (Professor). School of Journalism and Communication, The Chinese
University of Hong Kong. Research interests: media effects, communication
technologies, mobile communication.

Hai LIANG (Assistant Professor). School of Journalism and Communication, The
Chinese University of Hong Kong. Research interests: computational social science,
political communication, social media analytics.
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RABEEN

AR BUEAR U SORBEEIR 5 W AT 35 Bl R R R 3 40 K20
[ B A B 4 B2 B 4% BF i e B (SR8 HE N\ b 5 HE A5 e 4 1) [ 4%
LR AR) ~ AR - ROE AR R R AR BB A e
ZHANEEHE > BRI LA B KBRS B B [ R hT M
B+ (1986) ~ FL[H] 7 K £ (University of Wales) AE+ (1990) K 3% [
EN %6 %2 IF K 22 (Indiana University) [+ £2 47 (1995) o fth 8 75 o [ o
WL A AR - W AT il S B2 i 5 B TR P b #E A5 22 & | (Chinese
Communication Association) & & (2011-2013) ; ¥/ B 5% {8 4% 22 6
(International Communication Association, ICA) &% 7> & —— 4% R} 37
£ & (Communication and Technology Division, CAT) & & ° 20104 > %}
BT P BT BB [ RV el R % | o Mt v A28 TR
%1(2014) -

BRI A 2 E R AR > At DR R B Ak e ) AR
K~ B SEBMIE RER R OB P R R o BT
VEREE ~ BB b RS KR R R A OK R 1Y K T
[FIRE > Ath SE AR 08 AT 08 75 Hs 3l T R BRI AR R EE & B > DA SR s K2
SPACE W /P22 B o TR » BLBURIEE &1 CaaUitb g i 75) &
A > Sl R AT 38 B CR R G B AL & ) (Mass Communication & Society) £
B4R > B 3 I M EE % B2 3R (Asian Journal of Communication) F
ik CGENEREEIN) (Chinese Journal of Communication) ¥4 F 4w > LA
KA 8B R TR R SR M I R B e &R B > H P a6 55 B PR %
Bt FE W45 ) (Annals of the International Communication Association) °

BLAZ WS SR 2 b 5~ A BSCRF 5 DA [ R B SR e o
b2 B S b TR B AT T A A8 TS > A B BRI S i A A ST AN A ]
AR CAREE > il O ASER R D ~ R RO B g 5B ) - (BB
B LA B AR P A LR ) 5 oAb > T B E BRSO B A
7 22 YRHEAS: S5 8 BT () BEL R AR (e 4 B2 AR ) A58 o R SCBE o BREUR 1Y R
Ml 5 2288 7 45 21 B0 B b AS [R) B A 58 8 o AR PREIE B2 5 S 51 HE4 -
R K 2 Ml 1 A B T A R 2 — o 20144 R4 > i
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4E A\ 38 Elsevier 91 SCEE R 5| Al e 10 P B B2 3 (A & RH 208 o ARPEE
B8 $4fr +H 45 K £2 John Toannidis 2(¥% K W 5% 18] B¢ 1) 0F 92 3R 2 > BREUIR &
2021 4425k Top 2% [WRHE R (1A BLELREEFRL) o

LH : 3
WR : Bk

LH @ 38 230 30 4R M BF 78 SR W B2 - A OR (BRI SR = A
BOR) - IR - T REBEFESE o SO I H R Y — A B R
T T [ % S5 (P H 2 e O B2 R e g 0 4% 2 6 B D)
(News in Their Pockets) > 757 # v SCR B (FRG [ ok ]) B o
¥ $E B 52 (Virtual Reality) B 5 55 o GB & 20 % %5 09 52 1 IR
B o S T o 3B L BRI A SRR Y > 00 51 S 2 R O SIE:
R H OB FEZ b ?

WR : G2 07 M ) AR B - (H R AR BB — P o AR AL 4
AR - FRACE I H O 22 A2 30 4F 1 SR K8 IREFN 2 9 A= JE AR —
18] 0] i

14 BT BIF 5 R A5 B30 9 81 R A ol - F 7 AL R AR Wiy P 4 2 1
A AR B 42l 0 AT R —— IR AL R o LR
At > WA RICR U TRER A AL IRR A0 BB o IR TR B 35 B B AR AR
KB (R ENR ) &R T BT R > 3P A e R E
PTRIAR o B2 A B A NSO WG # - wlE EAGRECE - Eh
AT o BT DA A Y RS A P AR AR LR
PR 25— LR A AR A T ) — i A R o IR AE 80
AR IR YRR PE R R (IR A A 12 SR A A T
F) o WA RMEYRCE - T B EN EAEHCE o 8
AAFEAR > AU AR T — 35 IR W R M etk o R AE A
T I B2 o A A R R S R A S SR R B i AR
(> RISEAERT M F A R B > SRR BN 5 ¥ L E v
A PSR AR 8 TR SO e R Y - A
SEMLSRIE T A o FTARIMTRN > 5 I (14 BES5 0 A0 RIS H0E > S 1
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RAH AR B A — KRB —ASFEE 2= — 0 H YR - T LIFL >
. TR B2 2 0 22 8 11 DA FEARL PR A B AT (Electronic News Gathering,
ENG) s AE B MR > 8 A Sorh 1B RHL > B R E 285 Ee
00 LT P B LR AR o R R I B AR o Z A TRAM A O
KUE - HENEE - B T MR EA A B RECR - gL pEn
SERAMTEAL AL E T EAN - HRFEAETE > 2R - #E
FHAWGI K AE THEE - REEBEH - W7
ATE IR - BRALEA — I DA S R MR B 1 1
K EERMEE - GiFPE R EBR A (R ]) /Y Gor
Tt ) A i o A EARRYBURE - —EARCR -

B - UG IAE S — ARl o R ATE B 7T AR IR BiF 5% 2
S FEAR B I ROR B > SRR AT AR IS B R - R S
FEFREN G » SR s R 6 B B IR H R IR o R R A
B AT R R O — L R BT H > 3 CE R F
CHMNEE S ER) 45 - BB B AR > HR IR IR R TR R o TR
IRF 1 AT R R At > (ER FRAM A B R B i A B rh S 15
FEHORERFRAS L2l B/ (a non-issue) PR A Y £ A AR
ZNE > ERT AL G AW IO T RLRTE o 201 40
SOAEAR » FRAE T B Jg AT+ B A L O R A > BT ez A 2
TR BB B B SE L AR o R IRE T Y A0 PR A o S Y
YE > 5] 4N B J& 3% /2 7] (British Broadcasting Corporation, BBC) &
P B 00 PR A ZE 5 - I R4 A B R ROR DS -

RARE T R BIMEREREL - JUHIE 1990 42 1995 4F- 1 [H1 72 EN 2R
RS BER IR - A T RTINS > BB AE Y
FEE R AR ~ BB H R Sl R G Y B R
FEARE I > 1 A A P G AR A A AR R R IO A R E A 1 R
B o IR IR AEBLE Bk TARAS U > R I IRAEEN &R
AR A RIOR o B A2 (92 228 DAt g BHEE A I 7T 5 2K A
B AR ROR > B EEEAH A ROR - IERYEZ AT
MR~ B RO AT B 5 R A ~ W] R T RS
SEA AR A o FRABUERE T FT IR A0 2 — 28 T I A R A S Sl
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I 8 At & £ (news-making) Fll i 72 5% & P i (agenda setting) °
AL WHE = S AL 55 05 R R IR AT — AR A A A5OR 1
T o VR )R 1Y) b R T O S B AR N B R R B R o
A—4E > TEE B PG AR AR M - PRI AR R HOR I B — R > F T
o IO B ME B RO 2 b AL ALY AR R o BRI
) L RE AR AR AR AR AT AR > BB [ S A 2B 3 0 S B G A R
1T 5 W5 B4 BN WORDE U IR 1 K o B0 B B e ok A5
PLEERR - A TR — R BT RR C (Wei, 1993) o fRuE > FRAEEA
WO A T A2 %% o IB—4F > T b RAEEN AR B R KK
BN TR BT o BRI GHACE > 78 LE3I S0 S8R 2 AR 2k
30 AF By B AN B 7T SR — (AT - B RORIF T —EHE S
T IRAT 30 AEERAMT A Y -

Mz B E > HEABCRNE B R0 Ik
RN R B EUE > G SCEEER BB (Potter & Riddle, 2007) o 1]
LA BB AT ORI AT R 5 B T A 22
AT LM E SIS - TR MR b o JoE A R R
155 = ARER T o o — U2 & 92 M R e 19 28 S5 4 i (ML E.
McCombs) FI7fi (D. L. Shaw, 1972) o 2 J& 4 7 401 5 72 b R 28 20 4
K & (University of North Carolina) [ £ /£ %t 3§ (D. H. Weaver) /&
FAEED KA AELRT > R ek AR B M A AR AW (Weaver,
1980) o F 0 s Ik 7 B2 1) 00 2 e 00 B A 1 280 I % #10 Jag i
B0 AR B b i o AR R E R IR A B > B AE
SRR A BIE R K o WAL s FEMF R O > RWEZ T
RAEWANBE o Brlh > FAEBGE LA > SRR B T
i AEESIED - BFTEER - WFSEALA - DUCHGRHESE - FRAT R T
BCE LR o B DI AR AE NS BT IEBE AL o FE E
A ORI T R 30 4F A B2 0l AR U PR AR LIS ~ L RrA
ASET AR 75 00— R SR o WIS R - BESR IR B BB E SIS
BEA ORGSR 5 (H R SRV R - A B ) 4 A
> AR F I -
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LH : WRAHEE » iy EEMT X ?

WR : FERUE SRS > — AWk > RS -5k
BRAR o Lot > BER TS LE > S5 FEEAY (Structural
Equation Modeling, SEM) > 7 5 48 48 1658 11 W 9% J 2% o 4 st e
RBAR T HT > BEA 2 BT A A A IR B 45 2R - AR IS B AL B (7
S BLOR 5 1997 5 Wei & Pan, 1999) - #5 #6784 K FH A H & &
UK (old school) W55 J7 ¥k o J3 Ab— MR BRAR > J2& 76 WF 50 HE S A 3
AT TR RO A A A TR > RS AN Y A R Al B R A
BEAZR o E AR B AL EE ] — R DU > FRAM 2 m ik SRR
FRCE IR EAERUR (direct effect) FUBTFE A4S > & EHLIEIE
I8 5 P RN B ) AR A A B e o B R E ORI A TR Z
FEUERFE R E M  RIL PSR (Cultivation Theory) 45 > (HFREFH
W e AR A RS AR NE - HERKE - BERK
"% SLAH B 1 (correlation) fii & & B Y > (HIZIFH 55 - Z ol
Gt A A0 T e i RE A 5 L B (variance) AR > MR A ZH
FH oz T n)— R o —MORE > — R PR
RN EDZ T > SERRERRE > AN EEEEETS -

TEMC R S 2 T F 3 M8 B 5 58 = AN BOR B (Third Person
Effect) ~ T8 5% %% 2 (Influence of Presumed Influence) 25 38 %01 i -
(perceived effect) [ 2w > A A 2 3R 42 4L 1 B A 20 SR A 55 19 7 18
B —— R MR (indirect effect) [ £ B AR 7 B S 28 > i A
R E AR - R R - RS AR IR AR B R RE R AT
st i THMBEI G o 750 ff B L AR ROR A — S > A
WARCR R[5 IR P9 | s A - SRR AaCH
ROR - [FIREA SR E Bt N A8 > i B w2 Ve sd o > 2 —
FEEE AR o AR TR Z W0 8 828 = AWOR S B AFAE >
Fenl &9 I A I N A B - BT Rals > U B TR
HHECE > KPMEERE DS NAERIAGEASRLE - ik
O A B SRR T R T ) A A o g AR R M
(rational thinking) I 5 H ) R B J0 B > w2 — i A 19 LB AL
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Fo FEAE o R > BHEEAZORPITT » Rl 25 = ARCR -
1 B TR AF 9T SE B — {5 32 4% (Wei & Li, 2021; Wei, Lo, & Zhu,
2019; Wei, Lo, & Golan, 2017) °

Fo 2 BT Z JEBEIT - Rr R B RORIETT IR A A ~
AR > BROA] Y FRE SRR SRS R ~ 7 B A
AIRER LR o 7 AR > FFRlJ& 2000 4ELA1% > BT HE E 2
o BIAEAEA b FHE s GIEEBAER BT E R (news APP) 4§ o
SR FAE AR YR ) A RO B 3 B GG 4 T 7T A B A 3L
R~ B e BE R — MR DE S RS T o Lan > ZERSE)
f## (mobile media) J7 [ » TR T 204 BAL G ) - B4 o E
BT RO T - G046 T B S T far B B R I 1 AR AH 48 (grassroot
organizations) # it { O 198 & - w8 AE AR LS Y BB AR AR R
S — SR R R R A 5| AL BUR AR BN L 0 EE L (Wi,
2016; Wei, 2020; Wen & Wei, 2018) © fif DL Bl 15 2 — 1 B A 14
(empowerment) {4 T H > Bt R Rt & 2 8 - BR2
Bl o FEA AR A RAL G hT B b > AR - BN - TPRRH
Fro ERFEE TR TRERE RS 0 TH  BEseEE) K
Je& BH RN HEAT » LA SR B B R AR A R W] BB Y 52 %8 (Neumayer,
2020) °

A RO B B b 20 A AR A 40 - R[] B B FE R
R HEHIAGHEZIR B ARG o R 3 A FRIRT AR — A
BEMECIEEBYHE) (News in Their Pockets) 5l & — R AR 4
1T o EAEHP IR Z AT 2N HRRER > WA
FIAHT o TR | R BUERPAE BRI BRI > [R8r | SRBIFE 04 T
B B ] BLE AR A - B FE LT R RO ASIR] o TR TS Bk — 1 7 Y B
B E o BER BN R - MR EFRENEE) - 1
FE5r 5~ EERPAE — e 2 B AT £y > BT RAFRAM AR 2 {1 A5 i 2k
W70 T 1 P 1 B G AT 2 R ASOCR o NGRS 1EE T THE
) 7E A TR RO BIETT - B 456 e e AR A A VO I S A AL e AT
MUK BRI KRR > B R KA B/ VEZ A 552G HI
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3G/ 4G A[Fl i HE AR FE RHIREAR  FRAM B A B F0 S8 R R AR R T
BHE R R T R T H - BT R BEE A TR B - 45
REUR > B MEEHE Y REAEY - (AR A2 KA
BARF AL EERET > 75 LB - M2 IREI AL g - B
JiF S T A0 A S PU B TR o R T AR T B 1Y R R R
e 2 FEHEZEN - Eili@EAa KA d i > B{EETF
BT [ A IRF FAR R, AONER M F R BE T4 - (H B8 IR A U R Al
K AT #7410 (Wei & Lo, 2021; Wei, Lo, Chen, Tandoc, & Zhang, 2020;
Wei, Lo, Xu, Chen, & Zhang, 2014) - [8] 5 & %5 L& A [A] P B /4 BF
F 0 BEFHT30FM R ORI B S R R
ORI EOR

PR 30 9 7 7 s P SO B N7 I B B B (Virtual Reality ) 58
= o FEOR R A IRAE 2019 4R S B [ B oK 2/ > R T IR]
P At — {5 3% Bh 5t 2 (new hire incentive) » FLET AR > ¥ 7] DL H
FEEE E B o IER TIEEE R o B E T — R I B
I o SN U R SR B R AL RE B R 2 TRIBAEIR R P -
A DA RE 1 - FRAR T AR DA 3D QAR A58 IS A VR 3 43
Z R ISR RER o IR - 8T B Re ) B AT
R LR 5 SR e 2 R i F 55 ARBR B 3D & 5 RE A 7 A s B2 2D
RERR > FESIIR ~ B ANR9AT 5 > 220 A0 5O iR
JiTH > REAEES| 2D FIE TR ME I AR AR o (B R bk
o AL BREE R E B R R AT S A o —IRAHK o

et > ARH R — B > TR A FRAC BRI 1 B R A B —
HEIHATPAE > % EH A ILERE (public communication) » 4 Hl|
SRR o ARAT DABE B > fE R R A 00 I AR DL R ARG T SRR
BH o FRERERAR 2 MRS B LB A ST A AR A o A B R ) B Bl A
1E N B 4% (interpersonal communication) Ji& [ 19 {# F Fll 52 28 - 43
JEWTF 77 AL (Leung & Wei, 2000) » AR A &2 - HIE F =
{18 B R 5 A2 15 P 48 A S 9B (4% (Wei, Huang, & Zheng,
2018) o RSN A J2 N\ B FEAS AT 25 A — Hol Jpe FE A ) A
BHE > G ABRERE A SRR TR AR > AR
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HA & IHEE o 5 A 7E B kL € v > AP AS BE R 0 I 1
Ho HEENE BN > MBI EARNA G - A
AL > AN B 00 ST R i s o R A BIF 5T LR R AU AR A
AT o AT AR BN EIREE > 152 [ O o

LH : EWEA RPN HE G BAREA MR - REFE&T
AEBFZER — M3 - M2 NBBENBCREERhRE LN —
B o WA K A AR FBRFHT RIMFEE RS 72N S WP
BEREAR > RERR RS B RS - AL RS IEAR - A ROR B FE MY 3
A (paradigm) [C38] » Sk ERBROBA KT o HIBBFZE 44
WARMPARTIRIEZ T o 4255 BORB7E I 4 HAT A1 ik iy 3
MBI EER?

WR : 856 [o] A RO 55 i b sE - TR Bt sr e 2o - 7
T A 200 BIF 5% A0 L S0 S B IR0 PR, R O T T A B 5% B
o —HF 201460 « 704 A B AL T AR KR IR AR 2
IR e R B T TR R B > A (R B I SR R AR
g~ BT E SR > 3% B B e i R T AR S R T Y
WHIE o HIE SR R LB R A R Z IR AR LT > LU e 4 it
P 1 R4 S 5t 5L B (variance) iG> 8 200 i R (R SR B 43 19 2L A =
AR > TFRBHAGES ANWE - FrASEANSCR R s e E
IR o F B> T AT B A SR 0 T A W Ry T
E

S HEBANMORR - L2 EEEFE00E > it g

B 0 PLELSE LAt BB A IR S AR 1Y o Perloff (2013) ¥t
ORI Bk o O PR AR DA — B 5% » REAE RS S
5 L B R R B 60% o %5 Tl AR IR D o P e B B AN B L R
SRR R D AR A ERRL A L > B R HE R MK - B
R~ RS R R R AR EU 2 Y BRI T AR A
FEE o

B AR - BB W R A ROR o 1R B R
B ERERIR BRI A AR R S SR A R A OR R S (B
118 £2 32 A 2% SR F 2 BEAS - S Y T EE AN B F B A
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(1) o A B E TR Sy R A 3R 2 A B Y (intentional) > A Ak 2
A9 (unintentional) » %A B2 2 58 b 12 il 10 B8 A B b R CR - IR
G BABCRBNERIEATE ? A BB (0 8 e R —
[ o EIRMARTEEL — o (HRTEZ > 1F 2 A ROCR A9 S A )
BA—kE > B W& AR B o BB BRI E 4
JEE S > R B R R SR 55 o MR A e (BRI - SR EE AR T
HE > 2019) o

AR R A IR A A (GRERTE > 1990) - Ftie BALm)
BB A ROR > R ERERERMANIT A > R MALT
BER—RICLR ~ LR~ A FERRET R SR E PR A
TE R BT 5 28 o B R FE R 0 20 T Bl sl 3 2 1B g Th 5 e 1Y)
SO WITERL R A4k AL e o ISLUE R IR A EE
AV AT B A E AT AR o RN RIT AR
H A OB A Yo > HE @ AR AN > e 2
BIEFEMAL G L o L > BB E > E4 AR
SETRTEER IR R - B ANEIM B O A & A A 3 &
PE o e I A AR > A B R R AR\ T A ORI AT

AR Ly T RERR M A T HLE > PRATRINE o [N A B A (5 B A A —

Rt EsEssp > MR E WA NS > NERBEEE - B R
Ml s R e AR R AL S RN o 1
HEALR SR > JuHANE o

EOR O WFEE S > WOERAHE - 7RI BEABORBE T - FRAH
AT kLS T 0~ TR 0 A S R o NERAY A
K2 1) 7 1 T 1) 58 8 R 58 B T BUIR KSR ER AT > R TR
HAEWF T o EHE 1 &5 HE (power structure) > ¢ 48 75 B2 (1) f J& fift
A 5 R SRIBLIT 7 2 R PR > (EUASAR 2 I A4 e L 8 1 B R R
HIFEBUALETRER 2 i o 7 Ah » shanal e &b - Lo an i i Y B
ORI ~ EEHTREI R A R A b 2= A BN E v Lo
AWFFE > U AREENMERZ » & ISR AT o b > i i
WFFE I J53%%  tmT DA S A S5 RO F 78 B s o e B B A AT 2%
MBS o TR 1TSS %S T REAE — B FR I I [l MEAH B AIL ST
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Aif— W > 4% B2 A0 % Katz #1 Fialkoff (2017) %5 7 & SCHE i
A AAAZ LR ZE RAK] T > e an TR B AN ] ~ [T SR A8 4%
85 o 73 WO ARIN A $ 2 0 B A BORUT T B — R > R SviE
RAFCEA by —FE 8~ —REERHEAE AT > ST RAM B
g IR b A 7 0l A s MR o FRAEAS Katz i FE AL EE AR 2 & 3
1) RNERY o RAEEN KIS BIR! (modeling) [ 55— 2234t >
2 R FRAM ST AR ) H S SRR R A B 0T AT AT A A
SERG > HAAERK > A A RERE B AHT AR o iy LTS SEEL AT A 41t
FE > R OS> FERERME—RESEEN
B> MARREBHE » ABINE » BREE T SO 5T i K
[EVFE] o HB > Bt il A ORI LA 2 1 i o

FrUAREAS » BB TN SRR O ZEA THHE > £
WABRIMBEA R > ENNE DRI ARES o WA /RH
B A S5O T Y SC RO AR AE R R > IS n RRJR LAY o (HFR
AT ARG B (R SCORR A P IR B B RSB (R B JT i B 3 A5 R
Ko EIEE BRI o 8 S0 A — o H B E AR 0 A R
R MEZHBERIHF FH) MM (active use) B - 2 A IKAE
R P T O T A 2 — R IR o 1R TRl > RS IS R E
BEABOR B TR FEME o QR FAMHE HAL 3 B2 A O E
FEHEAR > RGN PR A AR EIR T > 2R
EAER - HE L BENENBCRE ARSI - R TE
TE S B8 HA T U0 New Media & Society > & 5275 8 P A A B0 AT a0
Social Media + Society ~ Mobile Media & Communication%s > %% 3%
B 55 #RE LLEE RS 2 > B AZ O ) e A3 2 [0 2] A 4L
TR B - B ATEARF I - AR T PTEA
MISCRE o I > 8T B2 M B skl » FBMBIENSCRZEAT
—EHTRIREBL > AR E A RIS > T M 4%
FAM R R > BB R T AR A R CHARPAHTED (News
in Their Pockets) W) B3 o % B 813 B 78 & — {18 11 24 P iy SR 8K, »
M ERE ~ & T RN R R AR AR i R P R PSR TT
RZI0 o A HEREH P % K 2 BB e 7668 F) b i 2 iy 05 3
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T 5% B (9% b T S A B LB [ B | - A i 0 1 L B IR 0 ol
P3[R B | Ja M g o oA Sk ot 16 58 F o6 A IR (e A v 5 0
EAE VAR RE AR A K - HE) T BB AR » K08 B 4
W5 EEPTREARA T o B8R QAT B o IRl P R Y 2 G AH B A P
o I AR A R R A R[] 25 B o BRI 95 7 R RE A
WACH BT R > FRBBIEER « RN — RS2
A ERCE » AT T SF A% | e — R Sl 91k 3= B2 7 KA
B 5T AU AR B R R KRGS — i o [
R > FRHE _F 20 40 80 4F 1 A FI 90 47 4] T By 48 LR 1) R A o
A 21 A0 AR L2 A 3 T I B i A > 4N 3G F 4G 5555 o
VER &2 [ v | B2 > FRIEAGR KRR > R
KR > LEFRAY B RTAR — AR T R N AR T AR R o TR
Eb— B Of sk AL 5SS S ~ APP ~ FHERAEIE A0 — 10 EL 3 B 5T
KA EEZI0) T - TR > RRIE— B > MG R
PEROLE  HTES IR AR A o LA A OB R — R AR
B WATEE R R R 2 iR o KA
1% o MmPEVERFAG TRV LT B » SR TR T UKL A R K 1Y SR A BRI
BB > AESROR IR T o

HHT o BRI AR B SRV R T - AR S
PRl 2 A A A FR G SR B SR SO (AR - 2015) » fEiE Tl
BULT > FRAELS TR L2 B i Ak e L A B Bl SR R AR
KE > R RGN — E R R T L - thaRlE
WFIE R o= B 2 Z i NAT 5 > BLfh N8 > T 2 4k g B
HAERE IR FE o BMENRORPE RN S - T8 50T HEZE 5E 2
#ill BE 1k 43 M7 75 3% (institutional approach) > B 4% 41 €& % il (social
institution) [ 33 & A £ AT 72 K R RS AR 20OR - VE B — i 4L
gl > WA P A ENLEMER > R hAa A - H
AL IEE AR - ERE A e iRE - MR R AR
F N

|

el
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73 A —J7 T > T SEA AR LA R IR AR, > — A
Al i f) B o) R AR 2 o T 8 TF A S5 LR O R B0 25 b vk
(decentralized) ~ A F 2390 ~ BB R IEEAT 4y o AP > WF5E
JIEFIRETE N2 07 T L 75 AT IR B o BTIRRE > BAR R ) IAE
BHET RS BRCRIP TR TRTRIBEIE T H ot » A
APPARISAE T FI ARk - H B F & G a9 THRAT AR
BRI T IR AR > 5 e IR (E A BBl o & SR 5t o7
AN TR DARTFAM AR R BRI 7T B R RRARR 1 - FRAERTR IR
Ay AEA AR B FRAM LARTE AN B B F P g - B2 RIELK
& o TR AR A A 0T > T A IS FE R (trivial) o
ANRHEEFE o A SR JT B 1 5 R 8% (Apple Watch) #5455 K
NS T B OSSR o BERBUIN BAER e A HAEERY - (B
BRI T . 5€ (So What?) 775 » RS SiERE o B - anfifag
S RSB FAM BB A A B R SR - SUTER TR 7T U7 v b BRIy
R - RBIERRORE R TH - ‘@i 2 R A — a4 - B
TR R AR &5 R R — R BT A Bl > e - Sofk - B
AT ERIEE /D ARSI ERIS L o 1©E
B BOR A ER TR AR -

WA 2 e — R P R B > FRAY B EAE R A K T [R] IRF
H rEg e > 38 institutional approach | £ &) {8 3 41 & 2 228 o
EOREARME—RIBLA > (B 2D AR A BRI T RE A B e
B R A B IR B R AL R A B R AT - MR e
M — SRR T Tk - (BRI G e [ BIrikminik] -
SRR A28 T ARG R o AT BRI ERIE R R -
AN TSR REETHRB - REFEWKRE - £ R
B MR EBA R RADTEMBRAERE o BAEDTTE b dks
Tl 3 AT A TR 3t 5 LR I SE o B St 6 N A R 30 A8 B AR Y
IR N A PN & (-3 i - B N R L
WA E B R R A S P R LU S A P B B ? R RIS
B 28 VR e \ B B S8 b 2
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WR : B > BAEGHIE W2 - 8 B THFREL - —RARESRE
IR FE — KB - 201 4080 FAXHF > REM G KEAR
B e TR BB E o HAER S A N BIEAR
WRARDH) « AERE B EREME > BIBSMERBL - H A
WK CERAE - RACH g - B Sk 5B E NS
PEEA FORER T o MamFGER WA > Regdt » AR
T N B SR RE T R A > GE B PR AR S kB o B A > B
Al R IR TE & B R B R iy 2 3 1) A8 SCAL B R S22 T 3k
BRI A AN N A o A SCAL AR Aot > B — 18 v B SCAL ) RB T
H o G A S MR AR S i > (H R BRI B SO b B R B
F o Gy R KA N B > IE A AR R [ IR AT 2
BRI > JEH BN - FAMIE L0 5 g ity S N B 158
(] S 2 A ? P ATE SR B A G - HGE AR Tk - R
[l )2 B AL > MESR AN RS SCN > HE IS A B Scfe
TERERAL G R B -

2 7 J 5 RS R B0 A 1 KRR Rl 5 AR BB Al AT 7T
A HE - MU S L # AL E R TR — R 2 R
o [l A TR B O A S E A R R FOSEE AL & BT A1
I EAESRBR RS > B B R T o WATTEE VI E
T o EAREARCR > I ANALE RS o M H. > fEE A AL g
S5 i 14 2w (o) BE AT LA OE ~ BRSO 0 A L AR o FREER A 80
B BT SC > R S I W B P R A AR/ — 3R 23 - AR SR 1
FHGRMARBEA B o EIEE  WEBIRINERA S - W3R
KB R A A B DRSS o BRIbZ A - REBRSCEARRIIE A
E AR > R R AA B B & B R (RS TECR )
L A P SOR B S SO B 1 - bR FRIE TIRZ B
B TLLBORER SIS > SRAEFEAALE - W S HI R
JEBARY

S = NACR B SIS o LATE M WF 724850 — A3 =
N Z BB 22 15 AT RO TR & - (B DL BEAT IR A RCR
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WEFEAE LA B —BUW & o FoAN & 88 BUOK 1Y 28 SO BUR it
WA AW BE > SFELAREE B O A A
2y B AR AR I 5 o B T DAAS B — Bn W 95 A (Lo & Wed,
2002) o A1 jaE Lu i 7T 0 B A = AN RIOR B9 BE G B R A — Lk
=M o
R EH A — MR BE A R i B o BRIRBIER - BRI EEN
B e Nk e i i se ik A T o AR EIR— AR 2 NEE e
WEFE v B B8 o A a8 & A B &z ?
AT Z AT - 8 K BR [F] 75 75U v SR AT 200 25 45 B A A8 B
22 Rl H0 e — {8 ] BAZHAIRETEN > h— e g il #E A
FEE MBS 2 P RS T o (ERIE AR IRAM 1Y L5
WA N > HIRMA —E L RESE - 508 HAREE A g ry ot
7T o AL > EIREF RV T A A S m T o
MEZE R B ER - RAEMIEN T » A BEEEGE
FRAM R B AR R AT IE o BT > FRAE 3 BT 5L s wH A IE 5%
ARy > AR Z PR AR B > R R - RNEGR AR 2
A Y > g EEAP WIS > B ARRERE B O — A
R TR ARG T - R AT mERNEASEESR > 4
JFERWEFT R B o 55 — R e 2 2 (R WF 7% B RE (R (E 15480
HEMERAEARY - WHABEZMEA LA R AERUR > &
SRR o HIRAZIEIRAEAT B 7 AR A E R - Bz > K
ANEERIAE g ) HE N B3 b SR BEAE 3 A B T o
A/ A AN T — AR B BB A PO O i P B A O
REHBABEROEE - FAESUTFRREC AR o FEA%KEE
B2 N WA SR B A~ sk A
W AR R o W& @ > BAE W 78 35 el e - 2
globally accessible (B # 2 BR) > CL 5 HEAT 85 B0 BOHR 1Y Y B > 75 /2
AR E B A WS o HhnE o 5 T A o
Do B G0 SR B A — TE A B Y T AR B B R I > FR SR AT DI
55 o Han Qualtrics V- & WA 8 (B A
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WR :

T 38 48 5 AE B — B A B COVID-19 B B W K RIIE H - %08
HESBIHE KB RNE D) » R EE 2R H sk —E s E
B BREAMENEE AT ?

UF o 2019 F ARG T (COVID-19) 4255 » A — (MR EEAY B
% iR RAAEE SO RN 5 SROZ RTIT R A 1Y o 28 QR i g
4G KRG AE T W o5 A S A A A 2% > O & AS i Ek g ~ 21
BEA 2 BESS - A E A S0a R i R4
AR EEEE > FERIE 25 O Al B AT S RS N T AR R 3 K - AR
A5 TR 1) LA {0 R AR o TE R A A b Y A AR R
o BR - EEEE - BAREESE - B COVID-19 43 55 IR7 11— R
WIS > H#54L4% (World Health Organization, WHO) {2
A 5 B3 7% ] (infodemics) -

RS M E T EERIEE - AN EREES
TR R S5 BT B 3 A A A A T S - ] AN R
MM T RN ~ SRR W - PR T ST - Bt - S
il SR RE S By TAE R+t & A E (- AR B AE T
fift : AERETE TS DU AL Z MEfEVE BB LT » IR HERE Y S
B > HEBENET » S SSEE E A% B
Lo N LR WP RE o B NI AR B ST o ELEE B R0 AR
A = NBCR AW — RAR Y o F7E T 24 AT HINT H A3
JE BEAR B IRE I > FRACR S I WESE > e — e B TS
U AL e s BEOTIT o SO ) ek i — AL g R - R
A —SORIRVERYAT £y > HCANSIAR I ~ FEIR o MESNIS T B AN FRAM
ZHT B 5 A SO AR > (E 3R AR K8 R 7S 1 R R 5T B P e
Wk o BRIV AR FI 0L > A —MUFR K - FERE
b R L DU TR o E R TR AT
AR A BIRE o FRAMEBA /BB F AR i WF 5 SR A # AR
FFREREEE - FEIR - A4 m4 - BIEMBORFEOT R EEL - K
UOE R Z MW E 1% BR TSR B wi - AR & 2 Ab
EE A KEIEN T - SR S AN - AARSCRE B
TN — 2B AR5 v WA AL N AT 5 - 45
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B A i F 7 2 0 N S 52 B > R TE B VEME R BF S b A fig
HBL -

BT LA > FAMGE R 55 53 S0 — A8 B R B R 5 ik 2 kK BF
TRV EAR I e IF W U o IE Ry B R A ERE M AE BT R A
PR A B i ) B o 2 E] 5 A BE RS (triangulation) > B3 A
(] AF 5% 77 32 0 R 0 3 R AR 1) Ao R A 3L g 1) B B B A B
7 o Fodn > KBRS M v] LU 7B EE 0 ) A BB A A T B A > iR
S SR AR R AR o SRAR S R ETIR SR T 20 - 6
MRS > 2 R EE o b B 5 i A& v 15 381 1 B E i AL B B R it
K A0 R RE BB o Joef® - FRAMIE A B A E B > AR IniE
Se ALY~ AR A 25 IR A 1) 28 LU s SR (%) (LR AR R > 2
38 % OB B Y ik A E SRR 5 (B9 T IE 1% (correction message)
PR > ARBRAEAT RS VLR » B I & R AR T R R - fa ik
HE IR 2 AARABEASCAR BN 0 - S8 IE H stds T RM —Esker -
I B T R AR o Ja4b » FRAMAS I 3
AT LR S ELEE R > [A] R Ay B2 FRAMT O T 9% 48 B RE A AL & A
HIek > B4 BUM St — 2015 2 % W BOR MR - A RSN
B B BN LB A O i R > BTN - FEAT G DL FT AR
FE AR IAG F ~ A JEIRE PR B cR ) ? TR BR AR R 7 X
SEATE P B AR IR B AR - AR IR AR R SR R o

Rz FRAAT S W RN N 2 fE B b TR DA AN SR VS
W8 > 1A B R E SR R W 7E B AR LB > 7R R AR
R EREE > BRI — R AT A E S A A AR -
ZDBEA P I — AT R B A - ERETERE S A > B R
(We Media) ~ A5 IEHG ~ FEACIEES B OOEEREAT A& - EHRAFE > DU
Bt 5 2 o RIS > FRAM RS 5E B T — 111300 # 1Y F 5T BR
B > [R] IR BB A 7T 9T LB R SR HE 2R A R SR B > MR R
IR o
A8 AN rp 38 SO T AR > G R IR R RS R o BB AR AR
s LR P LR B AR MBI - BRI SR R
P R R AT EE 2 LL IR KRR AL B ~ 0 B A — BB R o
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WR = it AR S A A e o el el 5 21 e 2 — R PEPE R B2 > BT
LR ZATWEERRAN » R ZRMEHFMZA - i
FIIEEE — V& Mass Communication and Society 3 i ) e N 22
F oo @A —E R A CZEFIY > MR IR A K — 8 i
FIMEEr o (CE AR A REIESE s T BRI — L8/ 1% o HEE
A Rp A - fo B O YR B RREE R A AR o TR A A IR
15 o i — M A B AR > AT AnAT BEA AT FE 4 - BEA R 5 | iR
UFRORROC - R IR ERE REA B4R T

T 1) 3= A ) AR - T S PR R MU P A R R o
HE AR - R B 5% 3 B R R 0 B R A AR A
i ARZ N FRRLR A KRR - A2 RS A B
EAEPERT o AL A2 SRR R el aE
MR o FEATEIE SN - Z80hG /2 T RLBRARAY » (B2 80hs i AUk
WM o REBRER T —ERE - A - —FRERE =
BIFGRAH T o FA —H R BB FEEF > b — A 1R WS
TERFEE L o BB AFFwZ R G L AFFFMI > b
AREAMEEF > Fea8 My B e AT > B RA AT LR —
SR T RRWC M HARTRRARE N > B RESHEEEE
J1 o HIR - FECEMITETHRE 1 2T AR A E EEE
ANRE—4 ~ MR ER RS - BT HHERZT - RIYEERS
AR ARIF] IRF AR5 = i SCHORE o AN FESR TR 5 AR AR Iy
TE%S T w SCHY AR » AN BB SR\ BT R o0 - REAF R R
GO HE T > BRI MM AL - BERR =2 hRHCEAE
W7o ALK SRR S R RO R R b B s AR B W T R A A
iy B K o

A BEAE B B BB > B S AE RSO R
HEREARE AL > A2 BRESAE - HERESH R
B BT SCRE AR B8 > A2 AR — (B P ReARAR Y < P

Pl sEE AR EERE » AR DA SO B 5 5 SCR S AR T Bt

BT o FREE 2y R K Y B RELTE A R ANV A B L RRTE IR o R A

TCERAT B TEA R 2 1 BEE > AR TR E T - BT
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FE 702 S Rk 1 B KR R ik R S 1T R 1 A R R e
LI AR R B 0 A ST RN R o DRI > FRAMANY %S 2 AR AT
Fe - BALWEE ~ R HTAESE > BN B — ORI E > a2
PR AR A EIR o MR 2 ARG - B E SRR B R AT 2 4n
REAEEBEE > H— RHEBER M T — KRR > 55 AR Y
HACHAERE - BRI SRR — B A o R AR A
TR A R BRI A BN 2 W, ~ AR EE RS L -

RERMG TG > bR TR BN > 26 = ARCR
st | TARZ WS » RAWFEE TIRZ & Il i 3C o FEUTHT
TR SC > AT BRRAEH A MR = ARG ISR M R E
It AP A A — 5 > (ER > 75 S SCIY & i A2 50 2 AN OT 7T T
REABAR B o & S8 B 1) — A F K B3t J2 [ low-hanging fruit |
(MEF 1) > B MERE T AT T i SR B/ R A T - B
Phs FEAR G SCEER MG RN K o 73 SEHIF 9% 76 B am A 8 A - G
B ~ BRI A R E R - R EE AT
WHIE > L —LeFRbE A R Rk o B2 A —ia SO =
B Z AR A o = ANRCR BRI 22 Bl S > BESIRSS vl 5% > (H2E
BN % A E ARG AN AT LT

] 3] A BE A A 10 B RE > SRR R R 0 T R B AR
Neuman 5§ A (2008) fif 1Y) — 1l 0F 7% JF & A Bk E15 K K4
il o ARIE A 200 R BEE Y R SCHY B - JE S U R AR oK Y
JEH (sin) HE originality (JEAIME) A& » st 2w A = -

LH : /& P& > MERBERFAB T o BHFREEA WRK
iR o YR 22 S EHR R A B SO B — B R Y o BAlG A 1
S RWAA T > 108 S 554 1 S48 0 18 IE A 0 8 3 3 -
Pt DARR G A& 43 2 1 O AT 2 TR S ) AT 5 VR Y - el PR ¥R T Ja
RRFHM & VERR » TS 1+1>2 RCR ?

WR : B {0 R IE R o T B B A BRI SRR A
SR NB SR RE ST o FE— B AR ER AT AR DE > B A 20
AR~ 304 B R A IR R A W IT o MBI L E R — (A I
AITRAE

a very lonely journey ° Ff{ CCA (Chinese Communication
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Association) & 12 1Y IRFA% » Wl I AT 8 SO > A MR R R IR E
W > IR IR AT o BRELAEAE > ROHFEE - a2 » Foi
BiES R Bl B PR A A R BE R R NG AF > BEAIE — RS 1EZ 4R
Y B Ja8 7 ) A o AT LR 5 (A B 0 A A A - AL BE R R R T
VB~ BFHI—EEK o B SR R K g g3k -

TERT IR AV BRI N - DB > SE L E T - %
B s - RESIFREZH O - £ —MANERAR - HE
TEAR K R T ERRRE S A - S E A T A i SR A1 -

FoRR L A S - B T AR SO R - SRS SE R R A H
fth—LE BRI A AR R Z EANZOB A B A o Horr » FRER SR Bl 2 [H 1)
BYER R - 7 1998 42 BAAR B BITE  REMERHE AR & TERR
B R ST o AR TR UE b SUK R L R4S BT 2 N TAMCR
(International Association for Media and Communication Research)
Fg > AEBUARSEMEZMAHRE - fIAZERNENEER
Z o N EFRAM AR HER] — ZA0 s - RABA R E IR o AREHz -
MO RERIEEZE > ME BT E AL - NIRtIE
W o BT B — IO EE - RSRA — AR AR A
o AR > AT AR IR B - BAMR — AT S o HEhK
—HRE > M T AERIR - FREREEZ AT A E R R4
T R 7 L A £ 155 A v S R O > R A R R o R
1% o MG AR IS A3 S BB AN AR A > T 5 SRR
I HBEA > BRI - AIAE > BEEZMIEESFCD
KA T4 - iR EIT SRR B L4 > EE R —WpIsh - 3
FACH WIS — IR R R o BRE R W R TR o AR BRI
R b AHER SRR MR AR » FREIE—1FE
AR & s R 3R o JLIRIr R 2 i - Mam 2 i g » 2
e RN A VAR A o AR IR R SRR o B R — B AR - A
2 WMERZ GG S 242 L R PR R 2 |
J& A5 (an outlier) o
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AR 4 B A% e AX > 2098 38 I (strong ties) A1 55 B (weak
ties) - KUEMEA - NAARES o RpHE 59 BRAR 3 ST Bl 5 1
HB BIJEH R« AN ERTA A AE - DAL — L8300 - Fise
FT 14 5 115 15 22 2 4 e 5 e 288 S SRR AR ) o BT DA BT B ) 5
> 124 K& —ERZ I A LA A B E I - A oA 22
TN ER 75 58l - ARl P R S R ) S R IR o AT T s M
1R > LA A5 A SO 72 14 0 B At DR A T
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RARBREER

AR (2018) o CATHHEHE B/ ROEE) - SRy 241 - KCBRELIER) - BT
B 7. 28 A KB AL o

BROR - JRIABHEE ~ BRSO (2019) o A s R BLAL g 888 ) - dbat - PRIAR K
B2 A o

Leung, L., & Wei, R. (2000). More than just talk on the move: A use-and-
gratification study of the cellular phone. Journalism & Mass Communication
Quarterly, 77(2), 308-320.

Lo, V., & Wei, R. (2002). Third-person effect, gender and pornography on the
Internet. Journal of Broadcasting and Electronic Media, 46(1), 13-33.

Wei, R. (2006). Wi-Fi powered WLAN: When built, who will use it? Journal of
Computer Mediated Communication, 12(1), 1-21.

Wei, R. (2008). Motivations for use of the cell phone for mass communications
and entertainment. Telematics & Informatics: An International Journal on
Telecommunications & Information Technology, 25(1), 36-46.

Wei, R., & Lo, V. (2006). Staying connected while on the move: Cell phone use
and social connectedness. New Media & Society, 8(1), 53-77.

Wei, R., & Lo, V. (2007). Third-person effects of political attack ads in the 2004
presidential election. Media Psychology, 9(2), 367-388.

Wei, R., & Lo, V. (2021). News in their pockets: A cross-city comparative study of
mobile news consumption in Asia. New York, NY: Oxford University Press.
Wei, R., Lo, V., & Zhu, Y. (2019). Need for orientation and third-person effects
of the televised debates in the 2016 U.S. presidential election. Mass

Communication & Society, 22(5), 565-583.
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Eapd

th 3 #B4 (Chinese Section)

s SE (1990) o (CEHERRCRMAHA]) - COMEOTT) - 42 > H103-212 -

Zhang Jinhua (1990). Chuanbo xiaoguo lilun pipan. Xinwenxue yanjiu, 42, 103-212.

A BUIR (1997) « ORI R SR 248 « IS (B & 2 BRI
FRHTTT) o CHif BLRERTTT) > 55400 > H 38-51 -

Pan Zhongdang, Wei Ran (1997). Dazhong chuanbo de neirong fengfu zhihou:
Chuanbo yu jiazhi guannian zhi guanxi de shizheng yanjiu. Xinwen yu
chuanbo yanjiu, 4, 38-51.

BLIR (2015) o C W BEBIT % 1) IR 352 BEL R A B8 e Oy 1)) o 4% B AL € 22 7)) > 26
3180 > H221-240 -

Wei Ran (2015). Xinmeiti yanjiu de kunjing yu weilai fazhan fangxiang. Chuanbo
yu shehui xuekan, 31, 221-240.

BRIR ~ JEASEE ~ FE SO (2019) o CBENROR BLAL &8 08) o bt - AR KRB
JAt: o

Wei Ran, Zhou Shuhua, Luo Wenhui (2019). Meijie xiaoguo yu shehui biangian.

Beijing: Renmin daxue chubanshe.

Y4 (English Section)

Katz, E., & Fialkoff, Y. (2017). Six concepts in search of retirement. Annals of the
International Communication Association, 41(1), 86-91.

Lang, A. (2013). Discipline in crisis? The shifting paradigm of mass communication
research. Communication Theory, 23(1), 10-24.

Leung, L., & Wei, R. (2000). More than just talk on the move: Uses and
gratifications of the cellular phone. Journalism & Mass Communication
Quarterly, 77(2), 308-320.

Lo, V., & Wei, R. (2002). Third-person effect, gender, and pornography on the
Internet. Journal of Broadcasting & Electronic Media, 46(1), 13-33.

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass
media. Public Opinion Quarterly, 36(2), 176-187.

Neuman, W. R., Davidson, R., Joo, S.-H., Park, Y. J., & Williams, A. E. (2008).
The seven deadly sins of communication research. Journal of Communication,
58(2), 220-237.

Neumayer, C. (2020). Political protest and mobile communication. In R. Ling,
L. Fortunati, G. Goggin, S. S. Lim, & Y. Li (Eds.), The Oxford handbook of
mobile communication and society (pp. 244-256). Oxford: Oxford University
Press.

25



26

Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong

School of Communication, Hong Kong Baptist University (2021). Published by The Chinese University of Hong Kong Press

ALL RIGHTS RESERVED

(EFEALE2T) - (8) %57 (2021)

Perloff, R. M. (2013). Progress, paradigms, and a discipline engaged: A response to
Lang and reflections on media effects research. Communication Theory, 23(4),
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