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Research Article

Meeting Friends through Books:
How SNS-Based Reading Activities Influence
Online Social Capital

Wu LI, Yuanyi MAO

Abstract

With the development of social media, the social aspect of human reading
activities has been emphasized in digital SNS reading. The purpose of this
study was to explore the effect of SNS-based reading activities on readers’
online social capital, using self-esteem as a moderator. Based on the analysis of
survey data, the findings were as follows: (1) browsing behavior had no
significant effect on bridging social capital, but it had a significant negative
effect on bonding social capital; (2) content creation behavior had a significant
positive effect on bridging social capital, but it did not have a significant effect
on bonding social capital; (3) public and private interactive behaviors
significantly positively predicted the two forms of social capital, and public
interactive behavior was relatively more significant in explanation power; (4)
self-esteem did not moderate any relationship between the four types of
behavior and bridging social capital, but it significantly moderated the
relationships between most behaviors (except browsing behavior) and bonding
social capital, which supported the “rich-get-richer” hypothesis. The findings of

Wu LI (Associate Professor). School of Media & Communication, Shanghai Jiao
Tong University. Research interests: new media and media psychology.
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this research deepen our understanding of the effects of users’” SNS-based
reading behaviors on social capital. They also contribute to the literature on the
effects of Internet use on social capital.

Keywords: SNS, digital reading, online reading community, social capital
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& $% 7 (Bridging Social Capital) F17% %5 % (Bonding Social Capital) > %2
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1) (SREBEE > 2019) o A& BYRE & & A 2 AR i1 8 B At A\ 55 %8 32 1 B 1R
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Z\ e SHEE AR o

AL SE R P AT B LA A R0 I 4

FE BRI AL S 48 5 P AT B AL e & AR BRAR o m > R A5 B
A4 2 PR P ol PR 3 R s — M 3 L O A (i P IR Al 4
ALY o PRI 2 Ellison ~ Steinfield 1 Lampe (2007) FIBFZE > {144
Facebook FH J7 f il i B4 £ B 56 2 > 4 38 ) 5 40 BT 58 B0 1) o 3 LA
FERY ~ Bha5 R AL Y AR HAE AR AR SR 1 E A B o 2 B S L E S
TN N AT T > W BE B AL 22 48 vl 1) FH 5 66 ) 0 23 R {661 ) W ] BEL
75 R R [R]RETR A 4E E EAS B B AR B (BRAEBL > 2011) o (HLA W5
18 A — 245 > 40 Su i Chan (2017) BIBFFE#55 > Facebook f FF Y
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RV B A FE A — SR 5 5F I 19 BT A <

F AR A P AT 2 AL T A BB S AR B

Burke % (2010) Burke % (2011) Vanden Abeele 2%

(2018)
THHIE 2/ - ns ns ns ns -
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AR A ARG EZ B E ey G 1R
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YRR TR M RS RREL > B 8N 5 B B (0 1% 48 A s8> 1 HL e
SR A AT J A A R A RICR (B BB R ~ SRBEEE > 2003) AL > %
F 0 M5 AR ) B B A BAR 00 B 2 SURKER A% 1B AN A T RS o BR
TR B s R A WA SURKE B 9 AE 5 SR i 5 & (Antheunis,
Abeele, & Kanters, 2015) o ° {E45 55 11 25 (1) 30 (5 0008 J 7 » £ %M 42
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Bt > P T R fAE s B A4 o D o 1 R 2 SR o AR IR 9 R A B
A AT 2SI TR SR > P8 B DU AN W] %) (5 PR AT 5 VR R T R A [] 2 AR
AR AL & G AR R B ARG > DA VR FRAM 3B b e i el R 1) Rk
FHLR o

(& E s EREER A > = B S ERE E I shm ~ B ~ B 15
4% L 5 /5 %% 22 (Robins, Tracy, Trzesniewski, Potter, & Gosling, 2001) > 7£
BUE AR TS TP A A A 22 B fe H T 22 M PR R R A A R 3 A TR
(Park & Maner, 2009) © & F8 P 4% 4 800 Ath AP 76 {66 FH B 6 A 5 > [R) 6K B
WK B SR F AL &3CBNA > FEmERE Z I (Kraut et al.,
2002) o MFEALACHIUGTEEE T - [ 85 BE | s TAL el 8 RS ad - A%
B P o [ b 2 BELAR b 5 ) | AR TR AE BUE AR TS TP RR (Lee,
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A AR e Hi T 35 T 22 3 B 5 (Walther, 1996) » #5445 w] G sk 47 L
RA A AR A A AE BB AR IS AR - (R > BiLm B2 P AR LG - (0 B
MR ML o

WE BB RAF > KEEWHRES > A GBI HFET
B B 55 R4 & G A 1Y BRAR AR AEAE SR 8O0 > (B Re 4 B 5 SR B FH P AT
Ly BLAR H2 AV & G AW BEAR - I 3 SCRRET 85 35 B0E 1 1R B (Antheunis,
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LR —HEEEH BEIEE » RN PERR % B A S I o B
THREMENIHER > SEHRE) T SFIEE) - 7558 U A 8
1% > HEFE AW EEA ST -

BT —AR A RS T7 > BN WEE 450 03 T o LA RERE D i 900 B
SRR B AP AR BRI PG B 2 R0 > AERIBRIS L B1% > R
B 418 1 A5 AL MG FH A AR S A i o b - Horb > LM (58.61%) 2
HEHERF (41.39%) 5 18-24 B HE 88 & 88 AHE (71.29%) > BETR 7 25—
3555 M9 NBE (17.71%) > 36 5% & LA I (4.54%) A 185 LA T (6.46%) 1 F
FAGWWHAN R +or2z— 3 BAARHERE (4330%) WA F #tER% » K
U2 o B JRE (38.52% ) FIFFE A BLIRE (15.79%) » i e v AT 22 JRE (1)
JF R A (2.39%) 5 FER A A U T T > TP Lol bi 2 A Ui A3 S
SRS 0 3,000 TCLA R L 68.18% - FETE 4 Al 3,001-5,000
JC (12.92%) ~ 5,001-8,000 7C (10.29%) #18,001 5C L I (8.61%) - fii &
Z o ABFFRRA LA ARBEIE - P38 H A BAR A L AT
T REAF A B EA A 0 H P N0 2 1 558 (AuYeung, Dalton, &
Gornall, 2007) °

Az

I. A5 - BEAL S P AT %%

H 7 368 B G A 28 A ol Y P AT A 1 M =k = ) 3R 0 AR F ST AR
A Burke % (2011) ~ Frison fil Eggermont (2016) * Gerson %5 (2017) Bf
HEH) Facebook i 11 5 3% - &5 & % BT AS il A FE B st T WA &

W) ey AL A 120 B IE > 20 Al 3 {18 R S ) A A AT - HLER N
RGBT R GBI IR F A R o)~ BB A S RO J AT R T - 8
AN ETE N BUR ) - REABIREAT 5 R E R - 45 E 2R
B AP E T - A R AR - FAR BLEAT A CEIE S R A
T BB RS ~ NG A B~ e [ S ) B A A AT RS 2
W)~ ABHEENAT S CEHA AR BLET B E R T B - B AR RN
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ZOEATRE R ~ 2B I E S B ) o A E W R s L
115 FREE RS > SEERA 1 (JEAN) —5 (HJ2) FBhsta 7 o

B T HEOR I & 1Y A O > AT S a% e 3R 005 B RIS MEA T T
WG o WRMEE R RY] > [E I A BT 1 7E — B IE A AE B3
RN AMBLE - [FIRAS G H % M (R DS e o | BA—
JE FARE BB LA - (HA AT RE I P TR BRE oA s B 4% - W A R A
ERE YRS - AR T % (0 2 B T AR B B R o 1B
A B A R W B A A P AT B AR R o iR B
S .89 » 1M HL I 5 PO A AT 2% 14 %18 43 B R R A B A I AE — Bk -
NBIBEAT 5 (a=.78) ~ 1 NBIEAT 5 (o= .80) ~ N B HEIT 5 (a=
90) FNALE HLEIAT 2y (o= .80) o BRaG MR R 0 &l R % 2R
DO 4 B 45 RE AL B (y/df = 4.22, CFI = .96, NFI = .95, RMSEA = .08,
SRMR = .07) ©

1. e 4 LeagAR

ARWFFLET P 4R AL S E AR R 2% T Williams (2006) BHEE 4
GEARRE > ZEROMH AN B GBS A& G
A% o SEOA T [ IR A AN B R ] AR > MR 1 GEE AR
)5 GERFZ) HEE = o B Wi & RN BE IS R HAR

FARS B 48 A e AL S AR N H A 53 (o= 91) > BEM45I
e AR TR ) > R O A g A 0 I R L |~ [t (A
[ M) R EEHHHEY | DERM RIS FRAH
MR A BELTR AN TR) ) AN A ART: | ~ TR i A T o e ) > (o 3 3 At
b7 R | ~ [ AR 0 P T ) > IR M B s 2 A g ]

R BB A R s AL S AR AR H (R B A 578 (o= .93) > FE4LfE
AR (EromaEE] b RAEESGEBEO K] THE T R E]
b A MR A > T8 F A B P Ry o A [ R ) AT
AR B R A~ THE IR GRS > R [ & a3 w3k 3
PR R SRE MO ~ (8 IR ST (5880 - 8 Mo s ) nT Uk 215
EESATRMAL -
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UL A siisE R : H

AW 7% % H 200 I 2 2% (19 L Rosenberg [ 255 % A9 H SO (TF 4]
H~ EAR FSEL > 1999) o &G B SSHE v 19 TARE > BT
AR H ([ RIBGRA T Z AR E ] TIREEBRZ A — L
FHAEMr | [RE A ERE ] [REBGHE —EAFEENA
Fh BUH A ANAE R —/K¥E E |~ THRRYACEL - B A CRINEM]) - 1
TR H R GBI A R AR > MR 1 G AR -5
R R ) TOBwH O A a8 B B A AR TE L (0 =.89) < i
R 7y BB > RWIARLAYG 3 SR b

F P AT A 89 45 i B3t AT

ST F AT B SR EE A R W 8 A B R S A o B e
B GBI AT B SR B s (M = 3.84, SD = 0.80) » HyR & A FI %47 4
(M =3.43,SD =0.96) - fA% B 817 £ (M = 3.23, SD = 1.09) F1 A B &
BiTH (M=287,SD=1.19) o

HE— BRI R > RNFEPERITERL S B #1745y (1=4.03,p <
001) MABIEENT A (1=4.41, p <.001) 5 W4T SR EEA 2R
e BT A A ABE T A R A 2R (B RE ) - K
BVEBH R AL BB AT & (M = 3.47) Aotk (M =3.06) 5% 5 B LB R
INPRE BT B (M =3.17) B EL LV (M =2.66) $EE o [A]IF - 2 H B
BEAEAR NI AT B (1= 298, p < .01) ~ il ARBI#EAT & (1 = 2.60, p <
05) ~ FAB B AT B (1=4.46,p < .001) /AR HE 4T A (1=2.84,p <
O1) EHX P e 2 > BARRILL N 1523 75 B il At sc 4l v BH R 45
DUREAT 2y W SRR B S A AR DL B 2w (SR =) -
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Bl = PR DU R AT 2 I B R
4.10
3.90
370

3.50

3.30 w5k
w

3.10

2.90

2.70

2.50

AR R EARRETTS  REEET RN

B = 328 E R R AT A s B
4.1
3.9

3.7

3.5
33 [ ESEIYaN
. AR LA |
29
2.7
2.5

AT WARETTR AEEETR AWMEEITA

TAHHB AT ALY S TG

By T HE— BN P AL B AL S A 0 R R AT B AR B AL e A
52 > ABIESE B R T WA 22 0 B8 1m0 B 4 A - TR 388 40 il s R A
ARG ERGAE TG B AR o By T S A B B s A S Al Y E AT A
%ﬁ%ﬂi@%ﬂ@ﬁ%aﬂ%ﬁj » AWM N 1 SRR A R A A
R (o 2 A [ R RN 2 B R R ) A o ) A
AN TR (Sedo, 2003) o JE R RAE T > BRI S — g AN AR

179



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2021). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EFEALe2T) - (8) %558 (2021)

B RN S T B A R I R B R 2 = 2

AEIFHBS G T F AT By o 72 B R [ i 3 B 2 A0 > 3B A [ i 5 R 1)

AT SRRV B - W2 B A R SR W VIF(E S 7 n] 4 #E B A (VIF <
) o TE 0] B AR T F) A SR AN SR = O e

F= BIoulE g BT AR

WAk A Fhas Rk E AR
Y (REY YR

INEESZC 5

PR (0=5 > 1=%) —15" -13

AR 1 .00 .09

TYERY -15" -12°

Al SR .00 .03
Adjusted R® 04 03
B

I3 ] A R 02 -16"

SHT S E R 10 257
AAdjusted R® .00 08
ARFEES Y E AT 5

THABIE TS 07 17"

BT B 157 07

AL AT A 25" 15

NIy 27" 347
AAdjusted R® 34 18
Total Adjusted R? 38 29

3 p<.05; p<.0l; p<.001

AR BRI g EARN S > MEBEAER > ADSEHEEE R
FPERIAZ B BRI g HEYERF Gt g EA » BIEMZ
BEBREBRWAF BRSO EAR - SEMAHF W H &
R AR AR - P PR 2 LA T il (R A T R S R AR A g B A
FE AR AE )5 2 o B AR In A B RE AT S 4l 0 1 AT B AR > ALY
FETEET T 34% » HA | ANRlE1T 2% (B =15, p<.01) ~ FA% B #ifT
5y (=25 p<.001) MABEEITA (B=.27p<.001) ¥EEZEH

180 F RSB g g A - M NBIBETT R (B = .07, p > .05) BB AE

/zi‘o
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AR R AR G EAT S > BURRREUR > AOSGHEE
PRI FIZ B B R B A R B AR B & > BIEmM
ZHRERERRN AP ERSERE NG EA - EMARF A
W R MR o A L B A T IR B G SR R T U
FhaE At e AR D 5 P 2 BAR N s e s AR A U
R B B AL o FHIMA B AL s E AT R AR - A
fRFESIRTE T 18% - BB S - R EETT A (B =15, p <.05) F/ABH
HET R (B =34, p <.001) 3 0E 1) B &5 B AL G A > 8 BRI
TR B B BRI G EA (f=-17,p < .01) o HH > i AR
WAt (B=.07, p>.05) B A G E AR A BEE LR -

B 09 3R Ap AR A AT

£ T AR R B BB R A A P AT A RN AR AL e AR I S AR
> AR PR B - eSS IR ET (2005) EERRAY 7 A MEAT 0 g ]
BRARER o S5 — AN AN D SR B B H R B0 AR R R
BRI ET A B SR 5 A AR R L AR W AR Y
EHIE o QRS B IEAR B > S A G0 SR SO AETE o MBS R
W BB P 7E B AL S A 0 VO AR AT 2 BLAR B R AL S G AR
BEAR A R ETE R - (HRe 4 B TR 8K 2 BT A B A RA L e B A
BAR o SR TR > B T NBIEAT 2 240 - B SR s B R 48 A
BIEAT A (B=.10>p<.05) ~ AEEEITA (8=0.09 > p <.05) F2AE
HENFTE (=0.09 > p<.05) BRI R & & AR 2 -

{13

VU H YRR FAT B BLAR b 5 bk A i o e

[T D L 2 LAY 3 R 4
UNEESE ¢ s
PR (0=5 > 1 =%4) -13" —13" -13" -13"
B 07 07 .07 07
FRE R —14" —14” —14" —14"
A SRS .03 .03 .03 .03
I8 ] o R -16" -16" —16" -16"

S UL A A 25" 257" 25" 25"
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D | L 2 LAY 3 HELHD 4

Adjusted R® 11 11 11 11
TR

RS 18" 13" a1 08

(EUNEE Evs! -.01

RABIET F 247

L H AT 1Y 327

AN EATA 417

AAdjusted R 02 08 11 16
L HE

B x HANBIEAT A 07

B2 x AR #E1T 5 10"

FY x EEET A 09

B X AR E#IT A 09

AAdjusted R 01 01 .01 01
Total Adjusted R 14 20 23 28

i *p < .05; **p <.01; ***p <.001

HER A > AW 70 2 1 R AR AR 1 5 ) EL R S B AU > R B
O SR TS (R el — 1 B 2 10 Oy UM AS o A e B 8 ) AN T
A% A BRI B 8K b =R AR R R B AL s Aol 5
I R B R 45 TUAL G GO A B o INIEI DY / T/ N s > B B SOK R
W > 8 = AT AR A AL e S AR R T RIE B A MR A %
AKHEFE > BIFEARTR 94T 25 3 BE R - & E %5 5 LU AR A %50 7 RE A
HEZ R EEA > [8H B | RSFE S -

PU N RIS AT s B A TR A B A 3 6 4

3.7 1

3.5 A

=}
WK

33 4
i

4k 31 A
it

#t 29 1
fr

— kA
--- FAY

AEAR A AIREAT B A ABIREAT B
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Bl 1 1R T B A7 s SR A TR0 S A A R it R B8 40

37 9

— EnY
- wHY

AL E BT 5 e FASE ELETT

Bl R A P T AT 2 SR A R e A B 4R P 6 £

—
T

IRABIE ST/ P B E BT

‘:I:_,II‘I:
3

525 5 B alAT S M it P AT J SR A e AR BRAR 2 AT > AN
FoE et T PR F AT AL o SRR B R R A o A A R A A o
FUEEBL > T PUREAT /7 35 B 0 AR AL B A AE AN [R] 04 1 T AN S B
o T T A 4 o R o

AP EGHITAHHR EAGERGPE

WEF 4 R BB > P A W e e EL B K AT 5 (A B ELBNAT 3 AL
HENATR) WEERE R PR GEAR o BB AN
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BF > Bt A B JR L 1Y) 5 S A {18 A IR AR Y EE A o R [R]R
B A N B - P A A0 B G A oS A S 2 ] DA B SCAS B e T
w1 o T ELRE A B At P AT B AR o R R A B B BT 2 (W0
AR AR ) B AL BB AT A (INAME A5 - #F R P B Al B R Y
(4t & E174 | (Social Grooming Activities) © VEB BB ARGy R
B TR e AT 4y )AL T TR A B A T R A S G B
NG BE T $8 A0 K \ £ % (Dunbar, 2004) o AR 48 {5 5% B & (Signal
Theory) > R[] AR —FEE IRAE 95 > 2R A AE 15 B BR b 22
A BIFEEE (Donath, 2007) o JEiAaZ%Ham » FoAM ] DA BEAR B & 1045 A
AHRfE NIER) (A I BAT S | > MiAb & G AR AL B Eat R P
e BAR N —FERE (Lin, 2001) » L > HF £ BB R A T & ]
M % o S BE S BT N Y B = A B BAR A EE A (Burke, & Kraut,
2016) - {11 HE 5 501N 25 2 Hh BEL 36t 7 28 57 5 1) BRAR 21038 AL )R i 4L 2g B
17 > BVERCE 2 (A6 2 R AR &5 AT € g AR o

FAk > AW BB B BB AT S R LAk e G AR B MR AL
WHEATE B PR B R KRR R DU & » P et 25 4
i AR AL g B A TR A T F B 5 B I F 0 BR B o Bl
Facebook A1 b » %2 — Bl £ = FEURURE 2 4 vl vh R BUAS 0 /5 WA B - BG4
2 A St A D O i ST TR AL R (R > 2014) 5 B
BB RN A A AR DL — AN [ S B SO B R o TR S > A [
R EEGERE—MFER > AFEEEE BN E M 38w
(0 LAt 1 B BR R T3R5 | o ARSI [ — % — J I FA R BB AT /5 > S Ml 48
— A [ S5 B R S B LB AT A > SR BE A T AT SRR B 2 B
B o R BB I B BUE 2 AL e AR -

AP BAATAHR EAGERGTE

NI 7 R o EL ) K YR AT Ry ASBIE T B B Y AR L B K YR AT Sy
AR AR BTN R A5 T AL o B AR B AR A o 8 B BEAT 2

Y 0 A B RS R RS A R R R > A Bl N L S
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WG B & G AR A B - (SRR - AU 8B
NBIEAT By B v B T B 45 AL & B AR —— P A B s A 2 Al
B RER A2 > BT B 26 45 AL & E AN S & /) o Vanden Abeele %
(2018) tLEEHL T8 — &5 AL o MRS E IR AH B RS > FHF 4T 432
B AR A BR A58 0 &R (s e sk (5 S LA BE ) » R AR S A%
i SRR A E R [R] R 3 B 2 Z AL (Dunbar, 2012) o fE4E 10 A R E
BB AT B R0 AR A AT £ (AN ELEAT ) 2 R AR AE — 2 1) 36t
FHRR o F 3 BRI R R B AT B IR > R A R AR
JI B AN HEAT B AR AEMTIES TR A AL e E AR R S -

AT RFEE B > BESRMA A RIREAT S ER B g AR A BE Y
2 HEBEAT g EAR R A B E LN - 8 — 4 L B Burke 55
(2011) F1 Vanden Abeele % (2018) &I} Facebook {ii Fi BB 7% 25 B A Fr AN
A > MM BT I R W A RREAT B R B AL G AR A S -
Fifi 7 5 0] RS2 R A W 9T 3 S R R T R o AS[A]J Facebook - B
AE S A il [R] IR ELAG A 22 A ol R TR A S AR - P AR LA N B 2 Ah
IR H EAL B N AR - KL > & 5 2 B A 22 48 0 B Rk 0 25 1
Wi > s e A 3 2 Wi e gl Ath il B AT BRVE o SE R A0t > A
BB B B 384 00 35 5l 36 A BB 5 > AR n] REAEA T MIE - T
REh T BT TTEAEBMR | (Gao, 2013) » %t BL ¥4 € %2 1% (Parasocial
Interaction ) J T F 3 1 BB R A& o " R e 2 A 0 U e 55 4 AL
BRER B EAL A A v B HAth B [RAR PT DA B A 2 T A s 1) SO R
{5 S AR [ S5 AE | - AR B MEA G S AR B IE
At A AR TR HfiaE ) o B > 0 AS B 20 A 2 A1 AR N Bl 1 T
By ARR B R BB RA e G AR TR BE R BR A5 B AL e E AR R
AT o

BEHR P AT A A E KM AL AR A

AWFFTEEBL - B OB B A S A T F AT 2 AR AL & AR
AR A BA o 0 8ORE  (HRIE R OT s e te 858 > A SR i i0 IR R AL 22
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Al P AT L BAAG B AL G B AR W BIR - 2 7 DA B A B 45 R
2B EARRRR bR AR o R A s ol B B 2= B o RIF
JA LA A DL Facebook 2 3 S WF 58 » ASWF 5% BA £E A B i Ak sS4 0ty =
JITate > R G AT A A Ul BT ) R AL A A > P — LA IR B
F AT KB T AR TR At [ ] > i B 2 T LA [ Ak 1) A B 8 A S
AL dhWR o B P e EE > 32 RERE AL A 40 O 46 T KSR | B A 59 B AR
B A A IORES HE A A AR IRE RN T A7 B R A0 1 S 2 LY
ST > E RN A0 AT DA I A R A LR i A 2
A UG BRI G AR o

AENE > AR > B A SRS R B S
KLEZEW AP AT H (BRI BIEE ~ 5h) S35 45 R AL & G AR BHR 2 A 7
HiFEM > i H SR E HE MEH o ARG BRI G E AR > FhighR
FLEr B AR R T B TR KZ R RS ) B At a5 B R
ZEFF AN BB AR - BAKA G F AL - & AP #A T i+t
ACHLRE > A B ) b Bt A\ BH R PR 28 1E (Park & Maner, 2009) >
P (A5 b A™ LEAR 3 25 P U 2 1B 45 BUAL g A > [5G R AU
JEH BHEE o AR > LERRIBH ALY B A S 4 kAT S b > R AIEAT
AN EL AT 25 70 A 0l Ae B A B Bt AT B BRAR > I o B 180 A T A
VLG IR A 25 o PIIE > 25 60 A0 15 BN 3 AT B R R B AT
BAZh &5 R L & G AR BHR o

LR DUCE DR S 35 B > B ST BRI 0% R 0 A0k 245 R R R A
JRERZ LA B TN A T AR A AR T [ 85 B AN [ B | s R R Y
BAAR o & o P A 2 T B A 5 T BAR TR R BAAR o Al — RSN ER A
FEE A AE P AT 2 BB e B AL AR R BRAR b o I — o o T A B
BUTE F P AT By S 30 45 RV AL € G AR (W 52 28 07 1) o AH SR 32 AL A2 4
3l » Facebook H A& —1F [ KA | > FI P — B4R Bk 154K 52 18 A 194122 T
TP FAL 3 RE 7 B N ST S5 BEAR > 1T AR A SC T I BE A MRS IE R A v
kAR 18 DR T S T QI T A AR 0 S R A M AR BUE sS A
AR JE (Walther, 1996) > F€ 17 32 F5 [ 85 & 8 & IR o {H %2 Al I8 i i

A AEORE L 7T R BB AETE S BR S iR 2 h o — BUEABIR A RIAL RS
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B P SR AR AR o AETE AR ECIE AR AR A R TS 4R
[0 ) (5 A B R o A T RS A R K T A R PR AR
BRARALAS 2 4% > = B P B A A B O A PR A S i a9 AR5
4 AE 3 58 LAy N\ B i LB S - (T LA RS O 2 G 4 5 T
Mg EAREIR > [ EEEE R -

BRI R=
AT AR SRR T BRSSP AT B TR Ak g A

HS28E > NGB T B S W BAR A SR E AR > FAT A E A Al
E(E o B8 > ARFTEARSE T F B8l 2 9 B IRKRE BE A 5 B HA A
B P 5 B R ) A S v T A A e o 2 D RS 9 A )
Z [ BRI 7 HEAt S A S R G B AT 2 o AR AT S B
[ SR B0 B A S M S AT A B R B e AR B A AR BN - 5
FRAM TR B AN 7 22 0 5 A BRAR S 436 T A S5 A9 B B o PRI > AR SR
TR R A P A T 7 At R A 2 A R Rk [ 5 A R A A
= | fE MR B AR B A ARG B BB (R A -

B T ERITE (2 A AT &5 SR 3 T R L e i (T HOJE B At
SR E) B A HE AR A T RE R o NP AEARE - R
5 7 AR T MR AL e E A o IR R o Bk S A ol HoA R B
R AR LB BAR > U A B BB AT K - R F EZEHE
fRTHR EAS A g EA > 15 SR AL B M AL 800 B A SCT 2 A AR I
%A A AR A REAT R > BN A BB AR o R R
i B UE 2 (19 3R LR BA G E AR SRR A A AT R B B ] 7R 78
WA NBIBEAT 25 BB > BN LB AT S SR I« A B
W EEART - T 13— 4R TH 5 S8 S R ol 0 o RG> TEERZ PR K
G (e A1 55k 3t B e B A A A EL B AT S > B B A A S IR 2 10
M A o [IRF - ARAR R MU DR TTA R o A L A B S AT
PRAEAR B 85 5 A6 T 2 R 5 At Iy B A M A R AR B G A T AL
B /MR 22 R T R e P BT AL E ARSI R
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TR A FMAAERE Z AL o Hean > B B s AL 4ol P 47
Ty AL E B A T U5 BRI AT B B Aoy s o B ARt R
HEE WA — 2 M 2200 > U0 751 & s il A S SR P A A 1y 4
AR E (Dunbar, 2016) o 4245 AT A B € b mH: A 35 7 20
FBUAE A B 5 AT 25 A0 BRI T A B o 5 > AR FE R A 5
YRR oS AR 255 8 FLAU ] bR AE 40 S e e 25 5 o A1 B A o
(7R b i P AR B AR ) > B B A1 S o 2 T e e 7 41 o e
J5 L A T M 0 S 2B o AR - ASBIF T B R U B A S R e R
FT R AR S EARRIE R - BB AL A ACR - HRA KRR
551 Bt A 5 A sl e SAL Al 4 B R 2 R 7 S R ) SCA AR A
B SR TR D) SR AV R T — -

R

1 — 7T - B T A i sh 09 0 AE7E 4 B2 V2 b (overgeneralization)
Blg o BBAEME B g EARRREAE R EARER > BERKEE
R M R R AR A O S o Ll > AR R R R H A A (A (Al
FISEUIR) > A v et EAS B AR A R NP B A R A
i LB > SEA A n] Be AL & G AR E AR IR 0] 5% %28 (Zhao, 2006) © J3 — 7
1 > WFICE R RS G G AT AL (ANAR RIS T AL G EAR) o BESRE
T BT A e B AR AP A B A T R A s A Rp P - (FH 8 B B M M B
— AL o B S A TR 4 B4 R (Hofer & Aubert, 2013) o

2 Burke%§ (2011) 48 9 [ 7€ M1 38U | PRI12 A 1o 70 B 5 114 FA 2 e T T 062514
BLAT B E R B A TR 2 W) B Rk K /DS 5 Frison Al Eggermont (2016) B 4> 4
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