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Online UGC, Public Power Conflicting Issues and
Media Publicity: A Study of the Routinely Use of
Online UGC in China’s Market-Driven
Newspaper

Weiwei ZHANG

Abstract

In recent years, market-driven newspapers in mainland China have
increasingly established the “Press-Internet Interaction Section” (Baowang
hudong lanmu) to regularly incorporate user-generated content. This study tries
to describe and analyze this phenomenon. The study examines the news content
of one exemplary section, “Net-Eye” of Southern Metropolitan. Through
content analysis, the study finds that the news content of “Press-Internet
Interaction Section” only shows limited publicness as other Chinese media. The
results indicate that the possibility provided by the Internet to increase the
publicness of mainland China’s newspaper has been minimal within established
power structures.
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SRR 1) A e A I SR > DR B O > MR BT
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FCAE £ 0 B g w L H Y R sk T Be E A (BE ) FEAE > 2006 5 Zhao,
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RN TR 1) P AR AR A AL FR AR > T S AL AR 1SR D v [ K e
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55 = W 5% & $2007 4F ~ 2008 4F ~ 2009 4F ~ 2011 4F F12012 4F 45
ﬁﬁsm%ﬁ@iﬁt”%%o%#ﬁfﬁéﬁmmmﬂﬁ1Eﬁmm
E12 H 31 H B 125 j5 58 B SCARHEAT AR AR o &% > W95 35 F0 o — o7 A Al
HAE— 8 R 5E B BT A 639 F 8 [ SCA Y AR A -

i)

MR G ITHES TR MENHRFZER T R ATE

By 7 AR AIRE UGC Wi G I > BIF5% & i 2 36 49 AR o B ) =5 R o
T THEAT - R—UUREUIESF > Z0 0 7 48088 M 0 32 o A5 1%
L o & B4 AR BT B 3 RE B AR HEA T3S B0 A > BHUR T 2007-2012 444
I 7 B A1) 4 B S8 S O

Fe— BN 0 3 R A A (H AR BT )

F: LBl (N = 639)
AR 66.3%
N1 2% e 55.2%
25 ) B AR 17 28 Sk 6.4%
N g TR 28 47%
Hofi R (A SR 33.7%

Fe AT I S SLAE Y R D5 R

B
i L ZLET oty 23 Il Hofty Rl (FE 2 Il
2007 17.9% 21.8% 60.3%
2008 36.8% 11.4% 50.0%
2009 60.2% 9.6% 30.1%
2010 60.0% 2.4% 37.6%
2011 68.6% 10.2% 21.2%
2012 63.7% 14.4% 21.9%

Pearson Chi-Square =83.77 df=10 p<.001
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AE LT B — 2 (45%) o TERLRFIE R E » MK 2 BoiuE 1
B T BB R > R BRI E B0 L R LR (e
HEFEA5% ~ TIFEREEE 32%) » FNBUR [ B4 5 1k | HEGFE G0 Lo pil
wmEa (75.6%) °

WA IR R E NHE N TR R B TR L B AR R 3

AR R AE F0E B ) i 28 el R 1 2 B[ b 4 R LR ) R A
T A (o A A By B B R B A [ AT MG > AT R L AL
RRRL o IRJEE > 7l WA IR AE HOE A~ HE ) 28 W E > AR R B4
RS B RO T BE IR | 2 R-ERER /0 R E B R SRANHLE B AR
HRR ST 7RI Al ttest AR -

#b W B AR BT R T bR

TERF Y AR R

HERH ELEEIE ] HE it T WA AT
b AT B 20.0% 24.0% 56.0%
B AT T 17.4% 54.3% 28.3%
Hb T R SR T 41.9% 35.8% 22.3%
B I AR A T B D 61.8% 21.3% 16.9%
SR FERG AT B 66.7% 23.8% 9.5%
Person-chi Square =46.61 df=8 p<.001
F\H BB RS RE N t-test %R
AT L R BB H R % (Mean) S.D.
BN 32 1.0
BAHE 2.7 0.9

t=438 p<.001
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