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Special Issue: Preface

Health Communication and Public Health

Yi-Ning Katherine CHEN

Abstract

Our world has confronted public health challenges ranging from tobacco to
alcohol, from mad cow disease to swine flu. Making the world safer and
healthier requires both learning more about what health communications prob-
lems we are facing and translating that knowledge into action. Among the
wide-ranging areas within health communication, this special issue asks what
health communication problems or issues are most important in Greater China.
As we all agree, a key challenge facing researchers is in exploring the power of
communication to empower individuals to adopt healthy behaviors, as well as
to direct policy makers' attention to important health issues. To address this
challenge, this special issue explores each health topic in the field of communi-
cation and public health at the interpersonal, group, organizational, and societal
levels. By preparing future health leaders and health consumers to utilize effec-
tive communication strategies and by strengthening communication between
health care providers and patients, we can better public health.
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