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Abstract

Nick Couldry explicates and demystifies the notion of “mediated centre”
which captures the force of media institutions' particular power over the means
for representing shared reality. Noting that the focused attention of the public
on a particular common media is radically changing nowadays, he finds that
the tension between “the myth of the mediated centre” and the ongoing media
revolution is growing. He explores how our understanding of “the myth of the
mediated centre” will change as the analysis is extended beyond the Western
contexts of UK and USA and to places such as China. Couldry also touches on
the concept of “voice” which he elaborated in a book of his, treating it as a
value cherished by all human beings to express themselves and represent the
world. Finally, he advises researchers to stay away from media-centrism and
adopt an interdisciplinary approach in media studies.

Joseph M. CHAN (Professor of Journalism and Communication). School of
Journalism and Communication, The Chinese University of Hong Kong. Research
Interests: international communication, political communication and journalism
studies.

Anthony Y. H. FUNG (Director and Professor). School of Journalism and
Communication, The Chinese University of Hong Kong. Research interests: popular
culture and cultural studies, cultural industries and policy, political economy of
communication, youth and gender identity studies and new media technologies.



Communication & Society, 27 (2014)

Citation of this article: Chan, J. M. (Ed.). (2014). New media and the myth of
the mediated centre. Communication & Society, 27, 1-21.



LB 23 S AN

B - BRmHREN

Je e - JEAEET (Nick Couldry) 18 2 iy SBUBUIE 556 75 B2 g (8 47% Bl AL &

L af P AR o WA A O R 4 O T R B A B RR R R R AR K
B o ARG IR B B O LA AR S A A PR (B
Mirca Madianou 52 Amit Pinchevski 3t [f] 3= #i > Palgrave MacMillan 2013
AR RR) - CEAY - AL~ R Ak g B G B BT I B ER) (Polity
20124F H ) ~ DA R KR J ) B2 <O Bl R 3R AR 19 SO Ak BLEIR)
(Sage 2010 4F ti ) o Jéi {5 8 1 47 8 Bl Andreas Hepp & 53 — 45 A BH I
A EWEBUE R > A% B Polity tH RFHE H AR

NC: et - BiflEs
JA: BREESC ~ U5 HEGR

JA:

NC:

[ A AL H 1 AR 72 B 8 5 4 19 k7 o 8 00 52 1Y g — 181 R i 9B
£ o (HLACI PR SR AR A 000 9 A A i S B AT BT SR AR o IR A T
FrAt el AR R — R TRE RS ] o AN A B2 Al % b 48k 7 i o

H OB R A AL O TR RIS o DA B A T A I A A 12
B2

P TR AL o0 D0 AR AFAE A B0 AL & ffe B HR A B 25 bR —
[l | —— B R B B S A D R B R 2 3L
PR E B S E R R o AR — i g RS —REARR
A AR B B SRR T B2 T > DL AN AT LA A 2
AT — 8 [ s | o (EBRLUETR] Ry > ARZ B A 5 0 8 R E b — 1 o
ODRIFFAE | EZ BEMER e B [ o0 AR
Py 7 M A A > 0 HLBEA BN R S AR AN o IR
B B B — 8 288 ) AL g b oD A9 45 FEEE - BB EE B9 TS (L
O e FpliE MM DR A G e E R A -
SEEBEN A R B AR — S B CE R R
WeRERAL T B) AT DU BB B B B 2 Oy 5 B B AR TS
FAHEZ - BB IS (R W B BRI R [ 3R A BUEL ) -




(EFEAELT]) . (8) %278 (2014)

B R Tk E R A 25 A M R FlE R S A 2
T A R o B — R 3R AR S e E R A B
B oo 5 DRI o TRRIE S 5 L [ 2 s8R ) S dr it e T
Bl E AR BEMEM T o A B SR AR E B A EN
MR > At 5 ARG 7R SN i ) aURE > I Gk AR A o i o
SRR o [ ERFHA |58 T A4 N R ER 26 rh (Y e ] -

I 2 A9 FAE (CEEA T B A AL - A B AR 0 5] B2 B
H2) 5 [2000]) W a i o FRAM A9 AL B 1E 1S B o AL S b — (B
B A EEAPEE 2N EY I RA 2B0ER TR >
HEMER - EADSER o TEUE (liveness) | 12 R I S 3 72 E
PR 0 — (8 0« B W s FRA R % B R ML 22 T AR A 1 S )
BIERIAM LR 2 A & 3R o 2 A (celebrity) A - 421 JE
P AN T8 | N BTS2 I b B - 9 ¢F o vl DL B B 7S
[ B o TR BB — M Z P2k 5 B AT R E KE) 55— =4
He Kb EEWHEREE R 7L B FFEAS SR
et s o EEELRZ MR HEH - BAEERA TENE L
T ORAE SR - 06 IE R A S R AR S RRERL - TR R 2 R AR
AR 2 R AR —HEEE R A - 5 —AE AR
Ao —FEALAR IR (2003) R4S SR B R A T — M 0 B
BE e 7 e A e AL 2R T TR A R L -

[A R ZE R RS FE L EA SR RE SR
W 22 B o FRAM A AL & AN — B SR R B R A R (R
AR > LB FRAM T A 09 TR | 1A ) e o 2 — Bt B 0
PERY AW > BE DR - 03U RARZ WM B X A
SHREE o

BRI EER > THEA AL o2k 8 | A RS 2 0 BUTE BB R K A4 &
BEATEIREZ) 2 o s A EAESE A B > B0 2B 08 24L& i AHR
e Rk 2 o —— 1 TR A — 2847 B 05 T DL A5 > 9
LU e NS N R i NN s I s = ) S S R ()
WA (B2 2 AT e b [ R ] ) - 2K BB RIERE (2D
JE A LS T B AR R L TRGRIERE ) IR 2K ETE & M 5 IR




JA:

NC:

LB 23 S AN

ANE o R WHERR AR DAL S E e > DL RAMERE A
1y B 17%) SR S B 5k o B L o
B v 1 2K B 0 I8 B R AE AR R B b R i 3 R 1 e i
RGN FEE o HBIFERMMEA T — 88 v Bl B8 N B v i iy
R FRAM B B0 22 ] D[R] R RS 9 2 A B B P = o A
[ LRy | BOE/EM B @M 2] » IR B EF
—BEIR I P RS [ B DR R | R AR e R R ? A
B [ B | 7 1Bl & A B WEAE LA 2
TR o BARIYER JIRAFAERY o FREE — WA RIS 1 I RE R EAE 2006
F 2007 4F > A Bt 67 [ A 0 B S 2R B A A IR R > AR5
P2 B LR RAT o FEE > AR BN IR AR B A R A HL S AN
BB AE R AE B ZU 0 WA B AL SR G S R R o R
MM i RCE > FRE RS IR 0 FE AR HE SN A RE > B B A
— 5| T E A Fram I FE R o TE 2000 435 R AE RO R ST
M — SO FRAR S T IR > 7S IR T DA

A D R SR R AR AR Y > R > BUE
r A e B T R 0 AR P A IS — IR AR 1 A ) [ ) o (HR
TEE (0 55 B BB IE e 8 A BIZU A B2 AL o B 24k e A 2 0 Rk
B A BE AT A 4 A A5 5 BRI A S > s
Fi] 4 fil R a2 9B AR A B 5 P o DA M RE LT B B 5 U 22 [ (space of
appearance) | I BURFHERE - B 28 48 1A rp o 1 2R LR G 3L R
BEAE— B2 o FRAMRHE I da Le i 12 32 [ A b Pl J B8R
THT-AITEIA o #J > [F] Graeme Turner £2 H [ 5m BiAH AL - FAM ] A
TE U7 S T RN 1) 2 7 ] O WA MRS IE R AN B
b TE 48 o — SR R A R B R B 1 A o

F L AR B SR AL T — R B A KR DL A [ AL g
O] o AT A S B [ A DRk B B Rl g8 (R R IR - 1
5 > BUN) A2 T — B Ih a3 4 20 I A SR B o SRR o ORI
i BELA 22 I 43 R G s B TRl J I A P JE > B AT gk A 3
J& > FRACIE W FT R AR DUREAE [ EEURTE (double helix) | o %55 > fi
A AL L R AE BT BRI i R SR > R




(EHFEALe2T) - () %271 (2014)

JA:

NC:

A AS G 2 AR oL BRI T I 1B e R DAL S 1L 8 0 R Y
[k v |00 SRR TR W] B A0 A AR g T 2 o 2 108 R 300 e 2o A4 A v
Al 36 TR A 5 R — {1 A R 110 6 R
PR ER TBEA AL G A RE S8 Y 23 A 32 SR B S B A S L o A
e A7 30) % o A8 BT 0 — W SR A i 30 L b ek o ORE A JEE AR B R FE B
FE b ) L i £8 B 2 BRI AR o P R 2 0 R AE R — 3
s > WG A GRS A T BRI K o IR T HER & &
R B R DG ?
WEE > RAE B TAE » i B IR B AT AR B
Tl rr O 1 2K JEL Y E B BF 55 A AR 2 7 0 B 5 Y o (ER TR
)Y SR RS B 7 B B A SUAE A R SR > 2R L SE A H A
M7 o SHE b BB [ 1S — B B Y 2
U5 2 BEdward Said ¥ A KB AL g [0 ERIEE » BRN E
TR R A A B LL EE A RS A S S AL B 4K Jesus Martin-
Barbero > & A (HE#8 F4F) (Media Events) #){E % Elihu Katz I
Daniel Dayan © It DAGE e #0488 T IEA fb O i 26 S8 B iR > FRmk
CR2% T REEBEZ /MBI -

TR o AR ANFRAE SR R S RS~ b R PR
B AR FIHRY BT TT I R A R E — R g 38 TR b s
18 AE 2 BT AN BB A B 2t R A Ty Y AT BB - SEE > 2002
A TEARBIBUA R8P ER B A — o7 r B B2 AR 3B FR A A T 4R A
BE > jE R T I B 0 S B o BT DAEAR FLBH s > FRAELEA
16 7% 8 3 Fe Y B a n] RE A Hb R R o EFAR - FRAY BiE U2 —TH R
%o M % R MEDIT 5% 36 S0 ] T [ B SRS o i L O R B
AR B R e — At e R I B A A 2R
TRRZE RN - AP B2 — M8 A A S B 9 %2 48] - Marwan Kraidy B
A R LN F5 T E R B B R B R 0 O B A AR A RS - R
AR B e PR T TR AR e S (S R T iE—
) o O A B SR A RR IR A AR B R S A — AR
b e A B 22 ME ) 8 R S R SR — AR b T



JA:

LB 23 S AN

Bl HETERAOF T (G35 BB HESE ) B 2 T L ia 7e
P Bt - F AR LU AN ] B A SCAb AN AL S B R LR - S
BRI 55 0 B AL M A TR 3 - A ST I B R AL AE R 5 T
M —EHAEEERE B RIEFIMBIE) > mHAER T 8K —
Bt —E R ) B A A M 00 A R B A P e 1T AN 5 [ — 2R
SRR DA B B 8 R - ERREE AR AT A o

B RBEARE - PEEARA R - —8JE K Xk
Z LB R » BRI R A AE e I PR LB A ek > P
[ PR 2 T 1 T S IR R R R A S IR (AT G 1)) 1
il FE BE b AR O AR R R OB T — I M B BRI 5K B ST 0 I bl
(counter-centre to the state) > {HJEB ZBAEWIEE HIRARTE RS
SO o FR RS BRI A CE NP AR 1) 48 B8 4L &) (Working Class
Network Society) TE48 /& —#BIE W EEREME > FHATBRE T
Z BRI REVE I HAEARZ 7 52 3] T B e AL g it A
P JEE - PRI E 2 K ERE T ARSI B A Opy TS
el JARN Al A 1 (40 o s B S R T N 1) B TEA b Aol |
MBI A o (HIRIE W0 AN IR A [ A A ) R E A (B AR
F e — e R B R DA B EAE R R A A R
EAREL > TE R E AR o AR D I BRR A
A" A AaT B A o SCIBE A B 0+ 7 | SO T — B A
PE o EAR o R AT —E SO T B A R > i AR AL
1 ) T S R (ER FRARAE S A IR e 3 b B S~ BURT A B A
o R B Y B AR B SR T R [ I FLAE e
R [ AL O i 2K B 2 BT R AN R B 2 [ 4t & 2
MR ZE A28 e — BB E A - A hEEES2ER
AR e AR PR B DA 208 itk B R - —EHAR = B > ety
2RI s R RS ~ Ak - TS 00 R A RE AN A A B 2 Y B A
UCRE R RE R e - A Z R E A -

1 R 55X H R 8 3 2 ) T2 ¢ 3 A Pl 2 2 R UL FnBLR )
(Why Voice Matters: Culture and Politics after Neoliberalism) — &
b PRORE R 2R A [ N A S At AP By g At SR RO BEBE | o IR



10

(EHFEALe2T) - () %271 (2014)

NC:

BRARE RGN A b ERF R IEME] - %
R B R T o T R A M R R TR K - SRS
TN % 1Y 4 2R R TS 2 BB ] 8% Y — R OE T DL R
A RIRRT A b 28 A A 22 ) 2
Foad Ay E R — AR B - B R ABTEE R RO B 3 5L
A iy S THE R T SR (AP T R RS ) - 3R T DLk
TEAE B P ) — P g — B (E - 2t it e - B -
JEERBL T 25 N AE 2000 4 A A A BUE A SCE B2 BB B B £ 36T
FH S AR R DL TR — R RZ N DA BR A 0 EE R R i L H A
WFrZ HEARE ARG o (H IR E RE 3k R - BEE AT £
BRI 2R R R (A h R I ERS R E R
W 2 R EGA M B AEAEZE > W L A R At e
1EH Aihwa Ong 6RFE 4 B i fi5 HiARAE o

Bt > FRBA G B B B (E AR & — Fe S B A R 28 PR BUR
W75 A B o B E — B AE OB BB ) th— HREG L
SRR B (451 55 7S o v B s 22 R A BRI T ARBRA R A B E
Fe—— WY EE AL G B ] F0E WA A B R s S R A B o)
REFE—RCFERBRG RS B > % CHEFHE 2014 48 H MUR
Chris Atton A1 — A& Ffit v > RABARREHEGHE SR
2B

T AT 40 AR5 T35 ) A AE A A i (3 L S B 0 R 1Y)
BUA 26 TEAE Y 4 W 1 o BRI G2 AN 8 2 0 i S ) F B (P 2
—MERENER) RO S EEEA S > MR B
JERAM BT T K% At & 2 Al 404k > DR — At g R g
VR ANAF 95 B IR AR Y S el 43 B R o SFE b o BT8R i
B R TG IORCEE R G A8 ) BB AN M) 2 A b~ RR A
R R > I R R B 2 Y SRR N A LR R
e EAREE RS E - Tl B AR 8 R B
AR ZE M > B B UMY 5 BUEES DR E A > RIE
BA BRI E S o (ZAFFIGHE & KO0 By (G4 | R
EER > MBHIRHBEZ VAR o HIRTE FyiE e — R BH S i




JA:

NC:

LB 23 S AN

Soc AT L YN A 1P SO ) S T A T — e B R R MEE S (9 Tanja
Dreher * Penny O’ Donnell 55 A5EJ%) » AKX JEFHE K EE (University
of Technology Sydney) [ Jim MacNamara tH B &f T BH i~ BTG #4%
NIRHER B OS> E e — IR B E R » Al > %t
Fo H BEH R A BRI T -
MRS REGRRM S » BRCFR — B2 ENE
BRERMMES) E o FEE o BRI — A 1R B DT 6 Bl 2
B 0r 40 106 T B | s W RE o BRRS 5 BR  WE 9E O U A A R DA B Ay
B 22 15 BP0 58 0 o A 40 18 5 T o A BEHR T L B SR A AR
WEoE & ATk ? e A S P NAE T UM KEKE &
% 1 PEE o
iE e A H VA AR - HH— ) (B AR A Bl 2
fbz W i) s A — U5 R P AR A (BEA B - A INES > 1Y
HEME) MEERYRETT o [ R PTRFESEAY JiE — EE R EEEN P E
FLH PR > T 7E — RS BT AR KR 2 — - R - PO AT b
Hr#l (Roger Silverstone) X5 D M fif 24048 o 25 545 IRy BRLIGEA Y (1) A< BT A
B - H B 2 e i B 57 B0 T DA AT R ek s A i Sk - A+
7 BUh - RIPHBER o TEiE 8 A EE - BB RS T —
I8 25 B o A AR - IR [ SR A B o DL B A A
) R R AR TR > BN R 2 R ERYE R FE > BRENRE T/ — B - I
AiE e R REE A A C PR AE S E B 2 > ARk
S AL G RLEE - N SCERRL R A S S L BOZ IR RORG 22 o FRBTA R
20 RBUNE W EADEE ] 220 A B > A0 HAl A KA
JEARRE o

FRAM B A BF 55 AE R ik 36 L AT 1 AN o W IRAT BRI
MR BRI > 2 A R R Ay B B R (I R - R B AR
H 52 4 o PG IR AR IR A AL | B AL g M BUR S - BUA M
A~ AL PEGR - BE S 2 O IE - E RN R SO AT TR - B
"] 2% BT NI 22 BRI A A B e P DAAELAR 1 5 2R 1458 - 7R
L) E R > REMETZ HHNER - 76582 B HUAHE
M (U B 4L g O AR AL g B a) ~ 7R3 W B4 mrh B E

11



12

(EHFEALe2T) - () %271 (2014)

(B B B 0 A B B~ TR 6 P BRR BUA SRR IR AT
TE 55 8 T BH A M R BLIE e T B RS - e F 2 > KRB EE
HAEFE I R S & D AE By TR A2 A A o
O o 55— 07 H B AW~ 39 B R EAE - 2 A (David
Morley) BHfE —F ) FikE A L4 ﬁﬁﬁijﬁﬂsikﬁiﬁﬁggﬁﬁﬁm%Uﬁﬂ
BH AR A A% 00 JEL R o pl A B0 A thE FUARES D 10 98 AR IEAE O > 1 B
Z M E R > BB LU B oD IR R -
JA: FEHE GBI UK TR 20 SR Bk o

B - EfmHREER

Couldry, N. (forthcoming 2014). Alternative media and voice. In C. Atton (Ed.)
Routledge companion to alternative and community media. London: Routledge.

Couldry, N., Macdonald, R., Stephansen, H., Clark, W., Dickens, L, & Fotopulou, A.
(forthcoming 2014). Constructing a digital storycircle: Digital infrastructure and
mutual recognition. International Journal of Cultural Studies.

Couldry, N. (2012). Media, society, world: Social theory and digital media practice.
London: Polity. (Chinese translation forthcoming from Fudan University Press
2014.)

Couldry, N. (2010). Why voice matters: Culture and politics after neoliberalism.
Los Angeles: Sage.

Couldry, N. (2009). Does “the media” have a future? European Journal of
Communication, 24(4): 437-450.

AR5 AR

PR AR SC ~ USRERE (AR) (2014) o GRTUERE BRIEA AL rPoly) o (3R BLAL & 8L 1))
27 H1-21-



New Media and the Myth of the Mediated Centre

Academic Dialogue with Nick COULDRY

New Media and the Myth of the Mediated Centre

NC: Nick COULDRY
JA: Joseph M. CHAN, Anthony Y. H. FUNG

JA:

NC:

The “mediated centre” is a central observation in your research
on the social location of media. But your study of the perceived
centrality of mass media in the production and distribution of
content has led you to refer to it as ‘“the myth of the mediated
centre.” We would appreciate it if you would recapture for the
readers here what is meant by the “mediated centre” and why
you have characterized it as a “myth”?

The “mediated centre,” as such, does not exist: There is no literal
“centre” of society, in the sense of a central source of society's values
and norms, or a site that is the primary cause of everything that
happens in society. Any society is a very large set of processes
operating in multiple directions whose complexity cannot be reduced
to one “centre.” But, at the same time, much is invested by many
institutions in claiming that there is such a centre! In most forms of
modernity, media institutions have been crucial to the making of such
claims, and they have added an additional claim of their own: that
“media” are themselves a privileged access point to that social centre,
which is a “mediated centre.” Those claims are what I try to capture
by the term “the myth of the mediated centre.” It is a shorthand way
of capturing the force of media institutions' particular (and often
mystified) power over the means for representing shared reality,
reality that becomes recognized as “ours,” in part, through what
media do.

Why do I use the word “myth” to describe such claims by
media institutions? There are two main reasons. The first reason I
have already given, namely, that such claims are not literally true.
The second is that the word “myth” is much more suitable than the
word “ideology” to capture the way such claims work. They are
rarely made explicit, but much more often implied and embedded, as
myth generally is, in patterns of language: in this case, for example,
the category of “live” media or the category of media celebrity.
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I have argued since my early work (The Place of Media Power
2000) that an immense amount of work goes into reinforcing the idea
that whatever is “in” the media is somehow better, more valuable,
more weighty than what is not “in” the media. The category of
“liveness” is a privileged time-based example of this: the idea that
we should pay attention to something right now because it is the
reality now for us, as a society. Celebrities (people who are
“extraordinary,” not “ordinary”) embody such a category distinction
in human form. Objects can also embody this category: one of my
favorite examples happened when a chair in which a key contestant
in the first series of UK Big Brother sat when he was confronted
with his lies, leading to his expulsion from the show, was sold for a
large amount of money at auction, not because of its qualities as a
chair but because it was “the” chair in which “Nasty Nick™ had sat
at that (mediated) moment. My book Media Rituals: A Critical
Approach (2003) develops these insights into a theory of the
concentrated moments of media-based rituals that reinforce this
myth.

The very idea of “the media” to which we will return is itself an
expression at the largest scale of this category difference: the idea
that in society we do not just have a heterogeneous set of media
institutions making multiple types of media, but something more
cohesive and more central, “the media.” Or at least, this is how
media are spoken of in the UK, North America, and many European
countries.

The making of the “myth of the mediated centre” is, in other
words, distributed across a huge number of practices and moments,
which involve not just media institutions but all of us who live in
societies characterized by such a myth. We enact it, for example,
when we react differently (shouting “Oh my god” or whatever) when
a celebrity, rather than an “ordinary person,” enters the room. Myth,
unlike ideology (at least in the classic Marxist sense of the term
“ideology”), is produced continuously everywhere, and it is of
crucial importance to sustain the social legitimacy of media
institutions, their rationale to remain as institutions.

The myth of the mediated centre is very much based on the
examination of a media system where the mass media prevailed.
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New Media and the Myth of the Mediated Centre

But we are now entering an age of media convergence and
personal media where the communication platforms for the
production and consumption of content proliferate. Do you see
any tension between ‘“the myth of the mediated centre” and the
media revolution that is gaining momentum? Do you think that
the myth of the mediated centre will be undermined eventually?
Is there a chance that the very idea of “the media” is imploding?
Absolutely, there is such a tension. I first started thinking about this
when fast Internet access started to become very common in Britain
and social media platforms became pervasive, around 2006-07.
Indeed, I certainly did question at that time whether my theoretical
and empirical framework was destined to become irrelevant in the
emerging and intensified digital media environment. However, on
reflection, I realized that, rather than becoming irrelevant, it
had become the site of evermore intense contestation. I set
out this argument in a 2009 article in the European Journal of
Communication. Let me summarize that argument here.

The myth of a mediated centre relies on a factual basis, namely,
the actual concentration of our attention “around” particular common
media, and this factual basis has started to change radically. But
many institutions have a lot invested in this myth: media institutions
themselves of course, but also advertisers that still want to reach
large audiences and governments that need the “space of appearance”
(in Hannah Arendt's phrase) that the focused gathering of audiences
rationalized by the “myth of the mediated centre,” as it were,
underwrites. So we should not expect those institutions to accept the
inevitable collapse of the “mediated centre”; on the contrary, and
Graeme Turner has argued something similar, we should expect them
to be more active in calling that “centre” into being. Media
institutions do this constantly in their search for “events” that they
can claim “the whole nation” should be watching.

It might seem that social media provide an alternative and very
different “social centre” to mass media, but all the parties most
interested in the myth of the mediated centre (mass media,
advertisers, governments) have been interested in social media from
almost the beginning. The “centres” implied by mass media and
social media, rather than being opposed, are more likely to grow
together in what I have imagined as a “double helix.” As a result,
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although there are many real forces fracturing our uses and
experiences of media, I think it is unlikely that the idea of “the
media”—and the daily practice of consuming media in massively
parallel ways focused around an assumed social “centre” for which
the idea of “the media” stands—will disappear in the foreseeable
future. How it continues to develop, however, is a topic of great
interest to me.

Your analysis of the myth of the mediated centre is based
primarily on the case of the United Kingdom. We understand
that you would like to extend the examination to other
societies. What has prompted you to take a more comparative
approach to your studies? China, for instance, is undergoing a
social transformation on many fronts, including the rapid
popularization of social media and mobile phones. How does the
case of China fit in with your analytical framework?

It is true that I work in the UK and the fieldwork that I did from
which my ideas about media power, media rituals, and the myth of
the mediated centre emerged was done entirely in the UK. But from
the beginning, my thinking was informally influenced by a range of
examples from the media cultures of not just the UK but also North
America and elsewhere. Indeed, the key source of my interest in the
notion of a constructed “centre” was Edward Said's reflections on
“centrism” in US society, and my key influences included the
Colombian media and cultural theorist Jesus Martin-Barbero and the
authors of Media Events, Elihu Katz and Daniel Dayan. So from the
beginning I conceived of my analysis of the myth of the mediated
centre as applying well beyond the UK.

It is certainly true, however, as I acknowledge in my most recent
solo book Media, Society, World: Social Theory and Digital Media
Practice that I did not address in the earlier work the possibility that
the particular institutional frameworks that made the notion of a
“mediated centre” plausible in, say the UK or the USA, might not
apply in other parts of the world. Indeed, one of the best challenges
to my work in a teaching setting came at the London School of
Economics from a Chinese student in 2002, so I was interested from
quite early on in the possibility that my theory might have
geographical limits. Certainly, it is at best a hypothesis that must be
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answered separately each time we think about the institutional
framework of a particular country, and there is no doubt, for example,
that it makes a big difference whether or not religious institutions
play a large role in a society's power blocs, as in, say, Iran (and
unlike in the UK). Marwan Kraidy's work on the complex meanings
of reality TV formats in the Middle East was a particular stimulus to
me here, not because it challenged the notion of media as “ritual”
(indeed, it confirmed it), but because it brought out how we simply
can't anticipate the detailed meanings and social/political
consequences of such rituals outside the particular power nexus and
cultural history of a particular region.

So now I see the development of my work (including its
theoretical framework) as in a comparative phase, where I am more
and more interested in comparisons between different media cultures
and societal settings. This is very much in tune with the wider
internationalization of media research that has been building for the
past decade and has now (which is a very good thing) reached the
stage where it is ridiculous for anyone to propose a general theory of
how the social consequences of media institutions “are” without at
least inviting comparative evidence on whether such a theory is in
principle useful in a range of particular societies, or regions, of the
world.

China is a particularly interesting case from this point of view: a
society with a very strong and culturally complex state, state media
institutions whose social legitimacy is massively more contested that
in, say, the UK, fast-growing commercial media, and even faster-
growing social media which (in the case of Weibo) has in part
developed as a site of an explicit counter-centre to the state, but in
which the state is also now intensely invested. Jack Qiu's book
Working Class Network Society was very important for me in
bringing out the multi-level complexity, and in many ways,
contradictoriness of how media institutions are socially embedded in
China. China's huge size means that the “mediated centre” for
its working-class migrant populations may be differently oriented
from that of other parts of its populations (say, middle-class
cosmopolitans). But that is not to say that the sustaining of something
like a “mediated centre” does not remain an issue—perhaps a crucial
issue—for the Chinese state, Chinese advertisers, and indeed China's
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growing civil society. Hong Kong's relationship with the Chinese
“centre” adds another important complexity to how we think of the
social status of Chinese-speaking media institutions. Naturally, since
I am not a specialist researcher on China, I myself do not have
answers to these questions, but I do believe they are important
questions for those interested in understanding the future development
of Chinese media, government, and society, and they flow directly
from the idea that “the myth of the mediated centre” is a key site of
conflict between institutions and across society in the digital age. I
have been delighted when Chinese scholars have used aspects of my
work to understand phenomena such as Supergirl, and I am hoping
that the forthcoming translation of Media, Society and World into
Chinese will generate more debate with my ideas and proposals, and
hopefully more empirical applications.

In one of your latest books, Why Voice Matters: Culture and
Politics after Neoliberalism, you defined voices as ‘“‘people's
practice of giving an account of the world within which they
act.”” And you also conceived voices as ‘“‘value” in contesting
neoliberalism that is prevalent in Western societies, particularly
in the British context. Do you think the concept of voices also
applies to the broader global context where authoritarian rule is
more common? How is it possible nowadays to craft a genuine
space for voicing values alternative to neo-liberalism?

Voice is, I believe, a basic human value. It derives from the need all
human beings have to give an account of themselves and the world
as it appears to them (their trajectory through the world). I decided to
articulate this value in the book Why Voice Matters because of the
particular political and cultural dominance of neoliberalism in
Britain, Europe, North America, and Latin America in the late 2000s:
that seemed an overwhelmingly important context to respond to at
that time, and in many ways it still is. But I was aware at the time
that, while market-dominated political logics are spread very widely
across the world, “neoliberalism” is not necessarily the best frame for
understanding prevailing politics in many places, and there are many
forms of neoliberalism, as, for example, Aihwa Ong has eloquently
argued.
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Quite recently, I have started to think about how the value of
voice is important as a means for standing up against other
oppressive forms of politics. This was always implicit in Why Voice
Matters (for example, in Chapter 6 which discusses a “sociology of
voice” for multiple contexts of oppression, not just neoliberal, but I
did not make this perhaps as explicit as I should have). I have started
developing this idea a little in an essay which will be published in
2014 in a handbook edited by Chris Atton, and I hope to take this
further still.

So I do believe that the concept and value of “voice” can be
helpful, potentially, for understanding politics under authoritarian
settings. Its crucial point is to insist not just on the importance of
voice (as a process of expression) but also on the importance of voice
itself being valued, that is, taken into account in larger narratives
about how society is organized, and how a society's material and
symbolic resources are and should be distributed. The question of
how institutionally (that is, through institutional practices and
architectures), voice once expressed can come also to be regularly
and sustainably taken into account is, in fact, very difficult and
neglected, in particular because there are powerful forces that do not
want to think about this. So I do not have any ready-made answers
on how genuine and effective spaces for sustaining voices as an
alternative to neoliberalism are possible (the Occupy movement
which was so much in the headlines three years ago did not, in the
long term, provide many answers here). But I do think this is a
crucial question. Some important exploratory work has been done
recently in Australia on processes of listening (by Tanja Dreher,
Penny O’Donnell, and others), and more recently, Jim MacNamara at
University of Technology Sydney has started very important
empirical work on architectures of listening within political
institutions, but it is early days for this subject of research.

According to the subject matter and theoretical approaches in
your works, you appear to be a benefactor and promoter of
interdisciplinary studies. In fact, a recent book of yours is Social
Theory and Digital Media Practice. Do you have any advice for
doctoral students and young researchers in regard to the benefits
of interdisciplinary approach and how one can equip oneself with
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the necessary tools? It would be great if you could refer to the
book in question by way of illustration.

My advice to young researchers would be to resist all the pressures
(natural within an academy based on specialization) to frame their
research questions exclusively in terms defined by the media (media
institutions, media contexts, media infrastructures). The question of
why study the media, often put to media researchers as a hostile
challenge and brilliantly confronted and answered by one of my great
mentors, the late Roger Silverstone, is a serious one. The answer is
sometimes to do with media's intrinsic qualities, but much more often
to do with what media do for our possibilities of culture, society,
politics, and economy. Framed this way, the understanding of media
becomes a vital intellectual faculty. The prominence of media
news issues—and normative and ethical debates about media
infrastructures, for example, those of global surveillance—only
confirms this. It is vital to keep hold of those larger questions in
framing one's own specific research questions; otherwise, the bridges
to wider debates in the social sciences and humanities, and in public
culture generally, are lost. I am really not interested in a narrow
“media studies” that is turned inwards, and I don't think many other
people are, either.

Our media research needs in this intellectual sense to be
outward-facing. It follows from this that it is good, if you can, to be
able to draw on a theoretical hinterland that provides resources for
framing one's questions and interpreting one's answers, whether it is
from sociology, social theory, political science, political theory,
cultural theory, linguistics, psychology, ethics, or whatever. Keep
hold of and treasure that interdisciplinary “soil” in which one's
media-related research ideas can take root. In my latest book, I offer
my own best attempts to do this from various angles: drawing in
Chapter 2 on “practice theory” (from social philosophy and social
theory), in chapters 3 and 4 on social theory approaches to value and
social order, in Chapter 6 on debates in political science, and in
Chapter 8 on philosophical debates about ethics and justice. Put
another way, I would encourage younger scholars to maintain a way
of framing their research questions and passions that is not, or at
least in a dominant way, media-centric. Another of my great mentors
and my own PhD supervisor, David Morley, has made this argument



New Media and the Myth of the Mediated Centre

forcibly for many years, and it has been the central principle of my
own research from the beginning. As the world in which media's
complexities continue to proliferate itself becomes ever more
connected and so more complex, the importance of avoiding media-
centric questions increases all the time.

Selected Works by Nick Couldry

Please refer to the end of the Chinese version of the dialogue for Nick Couldry's
selected works.
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