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Special Issue Preface

Communication Ethics in the Digital Age

Ven-Hwei LO

Abstract

Communication ethics is a key issue of concern among journalists and
communication scholars. This special issue, which includes six research
articles, focuses on some of the critical and contemporary controversies and
problems facing the media in the digital age. The authors provide an empirical
analysis of the current issues, cases and enduring problems of communication
and journalism ethics in greater China.
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